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On the cover: Bill Goldring (BBA ’64) photographed at the headquarters 

of the Sazerac Co. in Metairie, Louisiana. Photo by Jackson Hill.

Above: Freeman School  

breaks ground on $35 million 

expansion project.  

Right: MBA class helps social  

venture attract new customers.

22 

William A. “Bill” Goldring (BBA ’64)  

has quietly built the New Orleans-based 

Sazerac Co. into the largest producer of 

distilled spirits in America.
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HE NEXT ERA OF BUSINESS EDUCATION AT TULANE UNIVERSIT Y HAS BEGUN.

In May, the A. B. Freeman School of Business officially kicked off a major expansion 
and renovation project designed to meet the changing needs of business education in 
the 21st century. This transformative project will add about 45,000 square feet of state-
of-the-art space to the business school, enabling us to offer 10 new classrooms, over 

300 new classroom seats, more than 30 new breakout spaces, a new Financial Analysis 
Lab, and dramatically larger suites for undergraduate advising and the Career Management 
Center. Beyond the physical expansion, this project will allow us to enhance both the size 
and scope of our educational programs and create remarkable new learning opportunities 
both inside and outside the classroom. The Lepage Center for Entrepreneurship and 
Innovation, for example, will feature offices for entrepreneurs-in-residence as well as a  
new venture incubator that will support businesses and technologies developed at Tulane. 

It goes without saying that this exciting project would not be possible without the  
support of our alumni and friends, so I extend my heartfelt thanks to everyone who has 
helped to make this idea a reality. If you’d like to learn more about the building or make  
a contribution, please visit http://freemanexpansion.freeman.tulane.edu.

The cover story of this issue of Freeman profiles Bill Goldring (BBA ’64), chairman  
of the Sazerac Co. and a longtime member of the Board of Tulane and the Business  
School Council. Bill’s name is of course well known to all of us: He and his family provided 
anchor gifts for the construction of both Goldring/Woldenberg Hall I, in 1986, and  
Goldring/Woldenberg Hall II, in 2003. Two years ago, when I first approached Bill with 
our proposal to expand the Freeman School’s footprint, he was unequivocal in his support 
and through his two philanthropic organizations, the Goldring Family Foundation and the 
Woldenberg Foundation, he committed to providing an anchor gift for construction. In  
my experience, I can’t think of another individual who has provided an institution with 
anchor gifts for three different building projects over 30 years. Bill’s support of the  
Freeman School is truly extraordinary, and I’m delighted that the new building will be 
known as the Goldring/Woldenberg Business Complex.

While it’s certainly occupying much of our time, the expansion project isn’t our only 
news. In July, we welcomed another five tenure-system professors to our faculty, the  
latest in our ongoing faculty enhancement initiative. We are also continuing to innovate  
with respect to educational programs, both in the delivery of existing programs and the 
creation of new programs like our accelerated MD/MBA. While it’s still too early to make 
any announcements, expect to see more new, innovative programs in the coming years. 

In closing, as many of you probably know, I recently accepted reappointment for a 
second five-year term as dean of the Freeman School. The last five years has been an 
incredibly exciting time for the Freeman School and me personally. We have dramatically 
increased our enrollments, added outstanding new faculty, launched innovative new 
programs, raised millions of dollars and earned prestigious national honors. I couldn’t be 
happier or more satisfied with the tremendous progress we’ve made. But as exhilarating 
and rewarding as the last five years has been, the next five years promises to be a time of 
even greater accomplishments. With your support and involvement, we are truly building a 
world-class center for business education and an institution of which we can all be proud. 
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Capstone Raw Honey founder  
David Young, left, worked with 
Freeman student Carlos Wilson, 
right, to upgrade his accounting 
system as part of an innovative 
service learning project. 

JENNIFER ZDON

Account ing students  team up to help social  ventures

Capstone New Orleans began as a nonprofit that grows 

food on vacant lots in the Lower 9th Ward and distributes it to 

people in need at little or no cost, but founder David Young soon 

got the sweet idea to begin selling honey (he’s also a beekeeper)  

as a way to support the food giveaways.

Capstone Raw Honey was a hit with consumers, thrusting 

Young into the new role of culinary entrepreneur, but as the 

company began to expand its retail sales, he found himself in 

serious need of an accounting upgrade.

“It wasn’t necessarily shoebox accounting, but I had what 

I call desk-drawer accounting,” Young says. “As long as I was a 

small nonprofit, it was fine, because all I had to do was keep track 

of myself. But as we’ve grown larger, it’s become more imperative 

to keep track of what the actual expenses are and where the 

money is coming in and going out.”

To help organize his books, Young turned to an innovative 

service learning course created through a collaboration of the 

A. B. Freeman School of Business and Propeller, a nonprofit that 

works with New Orleans-based social ventures.

Last fall, 14 Master of Accounting students — a mix of  

BSM/MACCT and MACCT candidates — were selected to work 

with 18 social entrepreneurs in need of financial accounting 

assistance. While a primary objective of the course was to get the 

entrepreneurs up and running with QuickBooks, the students 

also helped their ventures understand the principles of account-

ing and the impact of various financial decisions.

“It was a good match,” says accounting lecturer Quoc Hoang, 

who led the project on behalf of the Freeman School. “We have 

socially-minded students who have the financial accounting skills 

that Propeller was looking for, and they have social entrepreneurs 

who our students could really learn from.”

Carlos Wilson (BSM/MACCT ’16), who led the team  

that helped Young convert his bookkeeping system to 

QuickBooks, says the experience was a valuable bookend  

to his busy season internship.

“When you’re an intern, you’re getting coffee, you’re filing, 

you’re doing general administrative things,” Wilson says. “I 

wanted to take on more of a leadership role in accounting, so being 

the main point of contact on a client was really enlightening.”

The project was especially meaningful for non-U.S. students, 

who make up a large majority of the one-year MACCT program. 

While international students are limited in terms of work and 

internships due to visa restrictions, the Propeller project gave 

them a chance to gain practical experience that otherwise 

wouldn’t have been possible.

“It was attractive to me because it was experiential,” says  

Lucy Ren, a MACCT student from China. “In school, we learn the 

skills and know how to apply them on exams, but we don’t know 

how they would actually work in real life. I wanted to work with  

a venture and apply the knowledge I was learning in school.”

While it’s uncertain if the course will continue in its current 

format, Freeman School Dean Ira Solomon says it embodies  

the kind of community-oriented programs the business school  

is pursuing through the Lepage Center for Entrepreneurship  

and Innovation.

 “One of the goals of the Lepage Center is to expand experien-

tial learning opportunities, particularly those that allow students 

to gain skills outside the classroom while positively impacting the 

community,” says Solomon. “This program was a great example 

of that, and it’s a model we hope to employ in the future.”
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I
ra Solomon, the Debra and Rick Rees Professor of Business, 
has accepted reappointment for a second five-year term as 
dean of the A. B. Freeman School of Business.

The reappointment was announced by Tulane Provost 
Michael Bernstein in April in an email to faculty and staff.

Under Dean Solomon, the Freeman School has expanded 
and strengthened its faculty, improved its classroom and other 
educational facilities, enhanced its Career Management Center, 
and developed new and innovative educational programs. Of 
special note is that Solomon led the effort to develop and grow 
an array of specialty master’s programs (including accounting, 
finance, energy management and general management), sus-
tain a rapidly growing undergraduate major, and start a four-year 
intensive MD/MBA program.

Solomon also expanded the Freeman School’s commitment 
to research and education in the field of entrepreneurship, 
receiving one of the largest philanthropic gifts in school history 

to establish the Albert Lepage Center for Entrepreneurship and 
Innovation. He also energized engagement with alumni, and led 
one of the most dramatic periods of growth in the accumulation 
of development resources for use by the school. In the 2014-
2015 academic year alone, the Freeman School secured nearly 
$25 million in major philanthropic commitments. Many of those 
pledges have been in support of a major building expansion and 
renovation project, an effort that began in May and which will 
add 45,000 square feet of space for the benefit of faculty, staff, 
students, alumni and the wider Tulane community.

Solomon received his BBA, MPA and PhD in accounting 
from the University of Texas at Austin. He initially held faculty 
appointments at the University of Arizona before moving to 
the University of Illinois in 1983. Solomon accepted his initial 
appointment as dean of the Freeman School in the spring 
of 2011. Throughout a distinguished career, Solomon has 
focused his research and teaching on external auditing and 
attestation. He has published more than 40 scholarly articles, 
monographs and books, many of which have been recognized 
for their innovation and impact by organizations such as the 
American Accounting Association (AAA) and the American 
Institute of Certified Public Accountants (AICPA). He has 
served as an associate editor of the Accounting Review and 
Accounting Horizons and is currently on the editorial boards  
of numerous journals.

Solomon also served as a vice president of the AAA  
and as research director, vice president and president of  
the AAA Auditing Section. The AAA recognized Solomon  
as the Outstanding Auditing Educator of 1997. Also, in 1997, 
2000 and 2003, the AAA Auditing Section recognized him 
for Outstanding Dissertation Supervision. In 2009, Solomon 
received a Special Award of Merit by the Illinois CPA Society 
and recognition by the AICPA for Distinguished Achievement 
in Accounting Education. More recently, Solomon has served 
as a member of the Board of Directors of the Association to 
Advance Collegiate Schools of Business (AACSB) and as  
a member of the Research Advisory Board of the Center  
for Audit Quality.

Ira Solomon has been reappointed to a second term as dean of the  
A. B. Freeman School of Business. 
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So lomon rea pp ointe d  a s  dean

Dean Solomon led the effort 

to develop and grow an array 

of specialty master’s programs 

(including accounting, finance, 

energy management and general 

management), sustain a rapidly 

growing undergraduate major, 

and start a four-year intensive 

MD/MBA program. 
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FREEMAN TEAM TOPS IN NATIONAL 
ACCOUNTING COMPETITION 

N
either snow nor rain nor Lundi Gras could stop a 

team of Freeman School students from winning 

first place in the 2015 PwC Challenge, a national 

accounting case competition sponsored by 

PricewaterhouseCoopers.

In winning the competition, team members Neil Barot, 

Michael Kreisman, Andrew Landsiedel, Sarah Lawhorne and 

Sara Scott beat out more than 450 teams from 52 colleges and 

universities across the U.S. to take home the $10,000 grand prize.

“We put so much time and effort into making this happen, it 

was great to see that hard work pay off,” said Barot, a sophomore 

majoring in management and computer science. “I still can’t 

believe it actually happened.”

It almost didn’t happen. Less than 24 hours before the team 

was scheduled to fly to Washington D.C. to deliver its presen-

tation to judges, PwC canceled the finals due to the threat of a 

severe winter storm bearing down on the East Coast. The final 

round was quickly reconceived as a virtual competition, but 

organizers unwittingly scheduled the team’s conference call with 

judges for Feb. 8 — Lundi Gras, a university holiday and a day 

on which most Tulane students were celebrating carnival, not 

discussing the implications of corporate tax rates.

Despite the distractions (one team member who was traveling 

had to participate in the conference call via Skype), the students 

handled the judges’ questions like seasoned pros.

“One of the great things was their questions fit exactly into 

what we wanted to say,” Barot said. “They gave us a chance to 

show more of our knowledge and expand on things we weren’t 

necessarily able to focus on in the presentation.”

In addition to being impressed with their teamwork and pre-

sentation skills, Barot said the judges also liked their contrarian 

approach to the case. Rather than choosing one of two strategies 

proposed in the case, the students rejected both alternatives, 

opting instead to present new recommendations based on their 

own research.

“I think that was one of the things we did that really set us 

apart,” Barot said.

Christine Smith, professor of practice in accounting and 

faculty adviser to the team, said she knew immediately after the 

conference call that her students had likely won.

“They totally rocked,” said Smith. “The depth and breadth of 

their content was just remarkable, and the professionalism with 

which they delivered it was just fantastic. I was 99.99 percent sure 

we were going to win. They did that incredible a job.”

“To earn a spot amongst the finalists for this award is a great 

accomplishment, but to win such a prestigious national compe-

tition is bigger by an order of magnitude,” said Freeman School 

Dean Ira Solomon. “I’m proud to have these remarkable students 

represent Freeman, and I congratulate them on the outstanding 

results of their dedication and hard work.”

Freeman students 
Andrew Landsiedel, Neil 
Barot, Sarah Lawhorne, 
Sara Scott and Michael 
Kreisman, left to right, 
beat out more than 450 
teams from across the 
U.S. to win the PwC 
Challenge accounting 
case competition.

“They totally rocked. The depth and breadth of their 

content was just remarkable, and the professionalism 

with which they delivered it was just fantastic.”   

— Christine Smith, faculty adviser to the team 

PAULA BURCH-CELENTANO



A 
t first glance, Liberty’s Kitchen looks like most neigh-

borhood cafes, serving up a menu of coffee, pastries, 

sandwiches and blue plate specials from its storefront in  

the ReFresh Project development on Broad Street. But  

what casual customers might not know is that with every order,  

they’re helping to transform lives.

Liberty’s Kitchen is a nonprofit dedicated to providing at-risk youth 

with life skills and workforce training. By providing program partici-

pants with professional culinary skills, including preparing food and 

serving customers at the cafe, the organization hopes to empower them 

to break the cycle of poverty and crime.

Unfortunately, many people — even those who visit the ReFresh 

Project on a regular basis — are unfamiliar with Liberty’s Kitchen. 

To help the cafe expand its awareness among potential customers 

and donors, Liberty’s Kitchen turned to the Freeman School’s Lepage 

Center for Entrepreneurship and Innovation and MBA students in 

Janet Schwartz’s Marketing Analytics and Research Course, who  

spent a semester conducting two major marketing research projects  

on behalf of the cafe. 

“From a teaching perspective, Liberty’s Kitchen was really wonder-

ful because they gave us so much access to being able to collect data 

and work with data,” Schwartz says. “They were really hands-on with 

the students. Any time the students had any questions, they really  

gave us a lot of feedback.”

The students worked in two groups, each taking on a different 

marketing challenge. One team focused on attracting new customers 

while the other investigated ways to improve fundraising efforts.

Grace Cammack (MBA ’16), who worked with the first team, says 

their primary focus was to take better advantage of the traffic gener-

ated by Whole Foods Market, which is located next door to Liberty’s 

Kitchen in the ReFresh Project.

Cammack and her team interviewed more than 100 customers 

who entered the development, including those who visited the cafe and 

those who headed 

to Whole Foods. 

She says many  

simply weren’t 

aware of Liberty’s 

Kitchen or its mis-

sion. Some mistook 

the cafe, which sells Starbucks brand coffee, for a Starbucks location.

Cammack’s team recommended a loyalty card program to help 

drive business, and they also encouraged Liberty’s Kitchen to take 

advantage of its location.

“Our biggest recommendation was to use their space,” Cammack 

says. “They have this open space between Liberty’s Kitchen and Whole 

Foods. Everyone we surveyed enjoyed talking to the kids, so our 

recommendation was to get them out there with a coffee cart, handing 

out samples of food and drink. We thought that would be a great way 

to bring people in.”

Ryan Hildebrand (MBA/MPH ’17), whose team conducted an 

email survey of 3,500 donors, says that in addition to suggesting ways 

for Liberty’s Kitchen to improve its direct marketing efforts, his team 

recommended incorporating a solicitation at the point of sale.

“Not everyone is aware of everything they do,” says Hildebrand. 

“One of our recommendations was to incorporate that at the point for 

sale, for instance, ‘Would you like to donate today to help at-risk youth 

in New Orleans?’” 

Since receiving the teams’ final presentations at the end of the 

semester, Liberty’s Kitchen Director of Development Jorie Kirchbaum 

says the organization has already launched a loyalty card program,  

and they’re currently in the process of implementing a number of  

other recommendations.

“We were really impressed by the quality of work and their  

attention to detail,” says Kirschbaum. “I think it was useful for them  

to work with an outside client and to begin to understand some of  

the complications of working with data, but we were really impressed  

with the end product especially.”

Left: Liberty’s Kitchen trainee Shayne Conner  
hones his barista skills behind the front counter. 
Below: Trainees Andre Edwards, left, and Harold 
Sarver prepare stuffed mushrooms for a catering 
order as part of the program’s kitchen-skills tier.

Mar ke t ing  w i th  a  mis s ion
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NATURAL FOODS CEO TELLS 
STUDENTS TO FOLLOW THEIR GUT

Irwin D. Simon has some simple advice for students:  
Don’t listen to advice.

In a talk at the A. B. Freeman School of Business in 
March, the founder, president and CEO of natural foods giant 
Hain Celestial Group recalled how many times he’d been  
told early in his career that a company focused exclusively  
on healthy eating would never fly.

“If I had listened to them, I never would have gone  
out and done it,” Simon told the students. “It’s good to go  
out and get advice, but your best mentor is your gut.”

Simon’s gut has served him well. Since founding the  
company in 1993, he’s grown Hain Celestial into one of  
the world’s leading natural and organic food manufacturers, 
with a portfolio of well-known brands — including Celestial 
Seasonings, Earth’s Best, Health Valley, Arrowhead Mills  
and Garden of Eatin’ — and over $2.7 billion in sales.

Much of the company’s growth has come through 
acquisitions. Simon told students that strategy goes back to 
the earliest days of the business, when he feared customers 
would grow tired of the company’s then top-selling product: 
rice cakes.

“I always said one day everybody is going to wake up  
and say, ‘Man, they taste like crushed Styrofoam, so I’m  
not eating them anymore,’” Simon laughed. “I never wanted  
to be a one-product company. I wanted to be a diversified 
company in multiple categories.”

Simon concluded his talk with an unabashedly  
inspiring message.

“There’s no dumb ideas,” he said. “It’s only dumb if  
you don’t have the conviction. It’s okay to fail. Just go try.”

“Having Irwin serve as this year’s R. W. Freeman 
Distinguished Lecturer was a very special treat,” said  
Ira Solomon, dean of the Freeman School. “We couldn’t  
be happier or more appreciative that he was able to  
spend quality time sharing his knowledge, experience and 
perspectives with our students and faculty.”
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“There’s no dumb ideas. It’s 

only dumb if you don’t have the 

conviction. It’s okay to fail. Just go 

try.” — Irwin D. Simon, president 

and CEO, Hain Celestial Group

Irwin D. Simon, president and CEO of the Hain Celestial Group,  
shared insights about his career and the natural foods industry  
as this year’s R. W. Freeman Distinguished Lecturer. 
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Freeman’s TIPS team included, front row, left to right, Xiuhong Wu, Qi Chen,  
Jiaqi Bai and Scherzade Agha, and, back row, left to right, Professor of 
Practice Ashley Nelson, who accompanied the team, and Lingpeng Xiao. 

A 
team of Master of Finance students from the  

Freeman School won third-place at this year’s Texas 

Investor Portfolio Symposium (TIPS) Portfolio  

Managers Competition.

The competition, which took place at Texas Christian 

University in February, is part of the annual TIPS conference,  

a forum for students and faculty from universities in the region 

with investment management curriculum. As one of this year’s 

five finalists, the Freeman School team — Scherzade “Sherry” 

Agha, Jiaqi “Jackie” Bai, Qi Chen, Xiuhong “Maggie” Wu and 

Lingpeng “Don” Xiao — delivered a 10-minute presentation 

to judges that drew on their experience in the Darwin Fenner 

Student Managed Fund course, an invitation-only honors semi-

nar that gives Freeman students hands-on experience managing 

investment portfolios. For their presentation, the students 

focused on the fund’s $1.3 million mid-cap portfolio, which  

has outperformed the S&P 400 by 12.4 percent in the last year.

Sheri Tice, professor of finance and director of the  

Fenner Fund, said the team deserves credit for clearly  

presenting their strategy and how it relates to the portfolio’s 

above-average performance.

“They did a good job of explaining why the portfolio has  

been outperforming,” Tice said.

“It was a fun experience,” said Chen. “It allowed us to think 

like real portfolio managers and, most importantly, accomplish  

a great outcome in a very short time frame.”

In addition to the Freeman School, this year’s finalists also 

included Baylor, Rice, TCU and the University of North Texas.

CHERYL GERBER

As Tulane University’s A. B. Freeman School of Business 
begins work on a major expansion and renovation, Dean Ira 
Solomon hosted a visit from the man responsible for building 
Goldring/Woldenberg Hall I, former Dean Meyer Feldberg. 

Feldberg, who visited the Freeman School in June, served  
as dean from 1981 to 1986 and oversaw fundraising efforts to 
construct GW1, the first new academic building to be built on 
Tulane’s uptown campus in 18 years. Prior to the completion 

of GW1, the business school was housed 
in the Norman Mayer Memorial Building. 
Feldberg left Tulane in 1986 to become  
president of the Illinois Institute of 
Technology, and he went on to serve as 
dean of Columbia Business School from 
1989 to 2004. Today, Feldberg is a senior 
adviser to Morgan Stanley.

Dean Ira Solomon, center left, welcomed  

former Dean Meyer Feldberg, center right,  

to the business school in June. Also greeting  

Feldberg were former Deans Angelo DeNisi,  

left, and James McFarland. Together, the  

four administrators account for 35 years of 

Freeman School leadership. 

M FIN team  ea r ns  3rd  p la ce  in 
p or t fo l io  m a na gers  comp e t i t ion

FREEMAN WELCOMES FORMER DEAN MEYER FELDBERG 
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D
uring the May  

2016 NFL owners’ 

meeting, votes 

were cast for the 

2019 and 2020 

Super Bowl host cities. When that 

happened, students in one class at  

the A. B. Freeman School of Business 

were paying close attention.

As part of the final assignment 

for Management Communication, a 

course taught by professor of practice 

Ashley Keller Nelson, students worked 

in groups to form full communications 

plans for one of four finalist cities 

including Atlanta, Miami, Tampa Bay 

and New Orleans. Students were asked 

to create a plan as if their assigned city 

was awarded the Super Bowl.

On the final day of the course, 

when the New Orleans groups were 

presenting, employees of the Greater New Orleans Sports Foundation visited the class to  

soak up — and critique — the proposed plans. If the NFL owners were to select New Orleans 

as the host city, the foundation would have the same task as the students in creating a  

communications plan. Among the slogans the students presented were “Don’t Stand on  

the Sideline,” “Big Game, Big Easy,” and “A New Year, New Teams, New Orleans.”

“To be successful, one must analyze the stakeholders in order to understand who they 

are, what they need to know, and what is the best medium to use to reach the audience,” 

says Nelson. “In the end, students learned how to write a research paper, work in a team  

and how to give a professional team presentation in a much more engaged way than they 

would have otherwise.”

Attending the class from the Greater New Orleans Sports Foundation were Jeff Rossi, 

director of event sales, and Paul Utterback, communications manager.

“Our staff works directly with the mayor’s office on things like public safety, permits 

and the 20,000 hotel rooms required to be available,” Rossi says. “These presentations are 

impressive. We’ll probably steal some of those billboard ideas for sure.”

While New Orleans’ pitch for the Super Bowl ultimately wasn’t successful, Utterback says 

the city’s reputation as a host remains among the best in the league, so the ideas presented 

by the students may still end up on a billboard one day.

Management communication student Hamilton Beard explains his group’s billboard during a presentation 
before representatives of the Greater New Orleans Sports Foundation. 

SCHOOLING THE PROFESSIONALS

RYAN RIVET

“These presentations are 

impressive. We’ll probably 

steal some of those billboard 

ideas for sure.” — Jeff Rossi, 

Greater New Orleans  

Sports Foundation
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When Peter Ricchiuti speaks at conventions  
and corporate meetings, event organizers bill 

him as “the financial professor you wish you’d had in college.”
In November, Ricchiuti, a professor of practice at the 

Freeman School and director of the school’s acclaimed 
Burkenroad Reports program, shared his unmistakable brand  
of market analysis with alumni, parents and students as part  
of the 2015 Homecoming Speaker Series.

From the outset, it was clear that Ricchiuti had no intention 
of sticking with bar graphs and pie charts. Sounding more like 
Robin Williams than Alan Greenspan, Ricchiuti took attendees 
on a whirlwind tour of the economy and stock market, which 
Ricchiuti says is doing well despite what you might be hearing 
on talk radio or cable news shows.

“Americans are pretty easy to fool with economics,”  
he quipped. “A recent survey asked people what the Federal 
Reserve was, and a majority of them thought it was a brand  
of whiskey.”

Between the jokes, Ricchiuti said corporate profits are at 
near-record levels, and as long as profits remain strong, the 
market will be in good shape.

“That’s what you have to pay attention to,” Ricchiuti said. 
“The rest is noise, the rest is meaningless, the rest is like the 
buffet at a strip club: It’s just not that important.”

Ricchiuti also found time to highlight Burkenroad Reports, 
the student equity research program he founded in 1993 and 
which has since helped place over 800 graduates into finance 
jobs. The program also inspired the Burkenroad Small Cap 
Fund, a mutual fund started by Hancock Bank that draws on 
the student research and invests in many of the companies 
covered by the program.

“It’s been open 14 years and has outperformed 94 percent 
of the nation’s mutual funds,” Ricchiuti said, “which is really 
bizarre because I have the lowest payroll on Wall Street,  
which is zero.”

Peter Ricchiuti took alumni 
and parents on a whirlwind 
and lighthearted tour of the 

economy as part of 2015‘s 
Homecoming Speaker Series. 

THE STOCK MARKET’S GOOD HUMOR MAN

“Americans are pretty easy to fool  

with economics. A recent survey asked people 

what the Federal Reserve was, and a majority of 

them thought it was a brand of whiskey.”

— Peter Ricchiuti
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A 
device to prevent pressure ulcers in patients undergoing  

medical procedures won first place and a grand prize of 

$25,000 in the 2016 Tulane Business Model Competition.

The competition, an annual presentation of the Albert Lepage 

Center for Entrepreneurship and Innovation at the A. B. Freeman 

School of Business, took place 

on April 15, with the winners 

announced later that evening 

during the Lepage Center’s 

annual awards gala at the 

Audubon Tea Room.

Nisoltus Medical, a company started in Tulane University’s 

biomedical engineering department, won this year’s top prize for 

Sensifoam, a device that adheres to patients during operations and 

transmits data to alert surgeons to the possibility of pressure ulcers, 

more commonly known as bedsores.

According to Nisoltus Medical’s Chris Sloas, a 2015 graduate of 

the School of Science and Engineering currently pursuing a PhD in 

biomedical engineering at Boston University, pressure ulcers result in 

60,000 deaths annually with a cost to the health system of $11 billion. 

Sensifoam’s proprietary adhesive patch uses a matrix of soft, force- 

sensitive foams to transmit pressure data that medical personnel can 

use to monitor and prevent bedsores.

“I think they’re solving a real problem, both from a quality of life 

but also from a cost point of view for hospitals, for whom that’s a very 

significant issue,” said competition judge Jacques Chappuis (BSM ’91), 

co-head of Morgan Stanley’s solutions and multiasset group.

Sloas says Nisoltus Medical plans to use its winnings to manufac-

ture additional prototypes of the device to help the company gather 

more concrete feedback from users.

In addition to Nisoltus Medical, Sensytec, a business based at the 

University of Houston with a technology that enables users to retrieve 

and analyze critical data on cement and concrete, won second place 

and a prize of $10,000, and BioAesthetics, a company based at Tulane 

University that uses regenerative medicine technology to reconstruct 

the nipple and areola complex of patients who have undergone  

mastectomies, won third place and a prize of $2,500.

Tulane-base d  te ch nolo g y 
w ins  top  pr i ze  a t  
Bus iness  Mo de l  Comp e t i t ion

TULANE EXECUTIVE VICE PRESIDENT 
YVETTE JONES STEPS DOWN

Yvette Jones (MBA ’95), whose career at Tulane University spanned 36 years, officially 
retired as executive vice president for university relations and development on July 31, 2016.

A member of the Business School Council and an executive MBA graduate of the 
Freeman School, Jones was an integral part of four different administrations at Tulane, serv-
ing in senior roles including chief of staff, vice president of finance and operations, senior 
vice president for planning and administration, and chief operating officer. In the wake of 
Hurricane Katrina, Jones strengthened and grew Tulane’s development, alumni relations, 
government affairs and communications efforts, and as chief advancement officer, she led 
the historic “Promise and Distinction” campaign, which raised more than $700 million and 
became the largest university fundraising initiative in the history of Louisiana.

In April, Jones was honored with the Tulane University President’s Medal, which is 
awarded at the discretion of the president to individuals who have made a lasting and 
meaningful impact on the institution. Tulane also established the Yvette Milner Jones Award 
to recognize her three decades of leadership, dedication and service to the university. The 
award will be bestowed to an outstanding Tulane staff member or administrator for his or 
her superior achievement, dedicated service and involvement in the affairs of the Tulane community. 

“Yvette was a truly outstanding administrator and leader, but also a rare individual — a dedicated 
colleague who made all those who worked with her better at their jobs and better people,” said Ira 
Solomon, dean of the Freeman School. “I’m very sorry to see her retire, but I look forward to continuing 
to work with her on the Business School Council and I wish her the best in all her future endeavors.”

Chris Sloas delivers his pitch for 
Nisoltus Medical. The company, 
which started at Tulane University, 
received the grand prize award  
at the 2016 Tulane Business  
Model Competition.



T 
he A. B. Freeman School of Business honored real 

estate developers Chris Papamichael (BSM ’96) and 

Matt Schwartz (BSM ’99) as Tulane Distinguished 

Entrepreneurs of the Year and educator Caroline 

Roemer as Tulane Outstanding Social Entrepreneur 

of the Year at the 2016 Albert Lepage Center for Entrepreneurship 

and Innovation Awards Gala. The ceremony took place on  

April 15 at the Audubon Tea Room in New Orleans.

The Freeman School’s Lepage Center for Entrepreneurship 

and Innovation presents the awards each year to highlight 

outstanding entrepreneurs in the community. The Tulane 

Distinguished Entrepreneur of Year Award honors individuals 

who combine a history of entrepreneurial success with philan-

thropic generosity and service to the community. The Tulane 

Outstanding Social Entrepreneur of the Year Award recognizes 

individuals who are solving social problems and meeting 

community needs through the use of entrepreneurial principles. 

Tulane President Michael A. Fitts was on hand to introduce  

the program and Freeman School Dean Ira Solomon presented 

the awards.

“Caroline returned to New Orleans after Hurricane Katrina 

to use her business skills to help rebuild the state’s failing 

educational system,” said Dean Solomon. “Chris and Matt began 

their careers in New York but also returned to New Orleans, 

both for their love of the city and their belief in the power of 

mixed-income, mixed-use developments to enact positive and 

lasting social, economic and physical change. All three embody 

the entrepreneurial spirit we strive to instill in our students, so 

it gives me great pleasure to honor these outstanding business 

people with our 2016 Entrepreneur of the Year awards.”

Papamichael and Schwartz are co-founders and principals 

of the Domain Cos., a real estate development, investment and 

management firm headquartered in New Orleans and New York. 

The company specializes in large-scale community development 

with a focus on mixed-use, mixed-income properties. Domain 

developments in New Orleans include several large mixed-income 

residential and retail projects along Tulane Avenue, the newly 

opened South Market District complex, and the new Ace Hotel.

Roemer is executive director of the Louisiana Association of 

Public Charter Schools (LAPCS), the only statewide association 

that supports, promotes and advocates for the charter movement 

in Louisiana. Since joining LAPCS in 2007 as its first executive 

director, she has led the organization from a membership of zero 

schools to one that currently represents more than 90 percent of 

the 134 charter schools in Louisiana.

DOMAIN COS. FOUNDERS AND 
CHARTER SCHOOL EXEC HONORED 
AS ENTREPRENEURS OF THE YEAR 

Matt Schwartz, left, and Chris Papamichael, founders and principals 
of the Domain Cos., were recipients of the 2016 Tulane Distinguished 
Entrepreneurs of the Year Award. 

Caroline Roemer, center, received the Tulane Outstanding Social 
Entrepreneur of the Year Award from Dean Ira Solomon, left, and 
Stephanie Kleehammer, director of outreach and community relations 
with the Lepage Center. 
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I
f you’ve ever seen the reality show “Shark Tank,” you know the format: Budding entrepreneurs pitch  

their ideas to a panel of investors with thousands of dollars in funding resting in the balance.

But for participants in PitchNOLA 2016: Community Solutions, which took place in January in  

the Woldenberg Art Center’s Freeman Auditorium, the motivation wasn’t a desire for profits. It was the  

desire to make a difference.

PitchNOLA is Propeller: A Force for Social Innovation’s annual elevator pitch competition for ventures 

aimed at solving some of the city’s most pressing challenges. Co-hosted by two Tulane University centers — 

the Albert Lepage Center for Entrepreneurship and Innovation and the Phyllis M. Taylor Center for Social 

Innovation and Design Thinking — the competition gave 10 social entrepreneurs the opportunity to pitch their 

ideas for a chance at more than $10,000 in funding. The ideas presented ran the gamut, from micro-shelters for 

the homeless to workforce training for recently incarcerated youths.

Young Creative Agency, which trains and employs young people from diverse socio-economic backgrounds 

in graphic design, won first place and this year’s top prize of $5,000. Agency founder Alberta Wright, a teacher at 

New Orleans Charter Math and Science High School, said the funds will help the agency scale up its operations.

“Our plans are to bring on another part-time mentor who can then help us expand to four more client jobs 

and 25 more youths,” said Wright. “In the big picture, we plan to standardize our curriculum so we can start to 

look at a school-site model and adult ed.”

“The thing that jumped out at me [about Young Creative Agency] is that this is the direction the city is 

going,” said Peter Ricchiuti, professor of practice at the Freeman School and one of this year’s judges. “We’re not 

necessarily oilmen anymore. We’ve become a city of creatives, so I think they’re really barking up the right tree.”

Fund 17, a nonprofit started by Tulane alumna Haley Burns that supports underserved entrepreneurs, earned 

second-place honors and a $3,000 prize, and the Food Justice Collective, a farmers co-op organized by youth of 

color, won the third-place prize of $2,000 as well as the $500 Audience Favorite award.

In addition to Ricchiuti, this year’s judges also included Carmen Jones, vice president of programs with the 

Greater New Orleans Foundation, and Leslie Jacobs, CEO of the New Orleans Startup Fund.

Alberta Wright,  
a teacher at New 
Orleans Charter 
Math and Science 
High School, won 
PitchNOLA’s top prize 
of $5,000 with her  
pitch for Young 
Creative Agency. 

Yo uth  des ig n  a genc y  w ins  top  pr i ze  a t  P i tchNOLA

PAULA BURCH-CELENTANO



SELECTED FACULTY PUBLICATIONS

JASMIJN BOL’s paper “How Control System Design 
Affects Performance Evaluation Compression: The Role 
Of Information Accuracy And Outcome Transparency,” 
co-authored with Victor Maas of the University of 
Amsterdam and Stephan Kramer of Erasmus University,  
has been accepted for publication in Accounting, 
Organizations and Society. Bol is an associate professor and 
the PricewaterhouseCoopers Faculty Fellow in Accounting.

ROBERT HANSEN’s 
discussion “What Is 
the Value of Sell-side 
Analysts? Evidence  
from Coverage Changes,” 
originally presented 
at the 2014 Journal 
of Accounting & 
Economics Conference 
in Philadelphia, is now 
forthcoming in the 
Journal of Accounting 
and Economics. Hansen 
is the Francis Martin 
Chair in Business and  
a professor of finance.

JOHN HEALEY’s paper “The Effects 
of Installed Base Innovativeness and 
Recency on Content Sales in a Platform-
Mediated Market” has been accepted for 
publication in the International Journal 
of Research in Marketing. Healey is an 
assistant professor of marketing.

CANDACE JENS’ paper “Political 
Uncertainty and Investment: Causal 
Evidence from U.S. Gubernatorial 
Elections” has been accepted for 
publication in the Journal of Financial 
Economics. Jens is an assistant  
professor of finance.

NISHAD KAPADIA’s article “Davids, 
Goliaths, and Business Cycles,”  
co-authored with Jefferson Duarte, 
associate professor of finance at Rice 
University’s Jones Graduate School 
of Business, has been accepted for 
publication in Journal of Financial and 
Quantitative Analysis. Kapadia is an 
assistant professor of finance.

JENNIFER MERLUZZI’s paper “Network Oscillation,”  
co-authored with Ronald S. Burt, the Hobart W. Williams 
Professor of Sociology and Strategy at the University of 
Chicago Booth School of Management, has been accepted for 
publication in Academy of Management Discoveries. In addi-
tion, her paper “Lasting Effects? Referrals and Career Mobility 
of Demographic Groups in Organizations,” co-authored with 
Adina Sterling of Stanford University, has been accepted for 
publication in a special issue of Industrial and Labor Relations 
Review. Merluzzi is an assistant professor of management.

DANIEL MOCHON and 
JANET SCHWARTZ’s 
paper “Gain Without 
Pain: The Extended 
Effects of a Behavioral 
Health Intervention” 
has been accepted 
for publication in 

Management Science. Mochon and Schwartz are assistant 
professors of marketing.

JOHN PAGE’s paper “Seasonal Affective 
Disorder and Seasoned Art Auction Prices: 
New Evidence from Old Masters” has been 
accepted for publication in the Journal of 
Behavioral and Experimental Economics. 
The paper was co-authored with art  
historian Thomas Bayer (Tulane University) 
and economists Doron Kliger (University  

of Haifa), Yaron Raviv (Claremont McKenna College) and 
Joshua Rosett (Claremont McKenna College). Page is an  
associate professor of accounting.

ROBERT PRILMEIER’s paper “Why Do 
Loans Contain Covenants? Evidence from 
Lending Relationships” has been accepted 
for publication in the Journal of Financial 
Economics. Prilmeier is an assistant  
professor of finance.

CLAIRE SENOT’s article “Collaborations Between Service 
Professionals During the Delivery of Health Care: Evidence 
from a Multiple-Case Study in U.S. Hospitals,” co-authored 
with Aravind Chandrasekaran and Peter T. Ward of Ohio State 
University, has been accepted for publication in Journal of 
Operations Management. In addition, she contributed the 
article “What Has the Biggest Impact on Hospital Readmission 
Rates,” co-authored with Aravind Chandrasekaran, to Harvard 
Business Review. The article, based on a recent paper of hers 
published in Management Science, suggests that communica-
tion between caregivers and patients has the biggest impact 
on reducing hospital readmission rates and that hospitals 
that prioritize communication with patients in addition to 
complying with evidence-based standards of care can reduce 
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readmission rates by 5 percent. Senot is an assistant 
professor of management science.

SHUHUA SUN’s paper “What Does 
It Take to Break the Silence in Teams: 
Authentic Leadership or Proactive 
Followership?” has been accepted  
for publication in Applied Psychology: 
An International Review. The paper 
was co-authored with Hannes 
Guenter, Bert Schreurs and Hetty  
Van Emmerik of Maastricht 

University School of Business and Economics. Sun  
is an assistant professor of management.

BURCU TAN’s paper “Dual Sourcing Under Random 
Supply Capacities: The Role of the Slow Supplier,” 
co-authored with Qi Feng of Purdue University and 
Wen Chen of Providence College, has been accepted for 
publication in Production and Operations Management. 
Tan also recently contributed the chapter “Using System 
Dynamics and Decision Trees to Value Managerial 
Options: Valuation of Capital Investment Projects as an 
Illustrative Example,” co-authored with E.G. Anderson, 
to the book Analytical Handbook in System Dynamics, 
edited by Hazhir Rahmandad, Rogelio Oliva and 

Nathaniel Osgood. Tan is  
an assistant professor of  
management science.

YINLIANG “RICKY” TAN’s 
paper “Strategic Analysis  
of the Agency Model for Digital 
Goods” has been accepted for 
publication in Production and 
Operations Management. The 
paper was co-authored with 
Janice Carrillo, associate pro-
fessor of information systems 
and operations management  
at the University of Florida.  
Tan is an assistant professor  
of management science.

CARMEN WEIGELT’s paper “Competition, Regulatory 
Policy, and Firms’ Resource Investments: The Case of 
Renewable Energy Technologies” has 
been accepted for publication in the 
Academy of Management Journal. The 
paper was co-authored with Ekundayo 
Shittu, assistant professor of engineer-
ing management & systems engineering 
at George Washington University. 
Weigelt is an associate professor of 
strategy & entrepreneurship.

I
n the last few years, specialization has become  

the new mantra at business schools, with students  

pursuing increasingly narrow tracks of study in 

hopes of gaining an advantage in the job market.

New research from a professor at the A. B. Freeman 

School of Business, however, suggests that some highly 

specialized students may not be getting the advantage 

they’re hoping for.

Jennifer Merluzzi, assistant professor of  

management at the Freeman School and co-author  

of the study, says graduates of elite MBA programs who 

specialize receive lower starting-bonus compensation 

and are less likely to receive multiple job offers than 

graduates with more diverse resumes.

“People think that if they can demonstrate an 

expertise in something, it’s going to be rewarded, but 

we actually found the opposite,” says Merluzzi, who 

discussed her research in the June 2016 issue of Harvard 

Business Review. “The people who were more focused were actually  

being penalized.”

For the study, Merluzzi and co-author Damon Phillips, professor 

of management at Columbia University, tracked two cohorts of recent 

graduates from a top-ranked MBA program. All graduates tended to earn 

similar base compensation for similar jobs, but the graduates who opted 

to specialize in terms of academic concentration, extracurriculars and 

summer internships received smaller bonuses and were less likely to receive 

multiple job offers than their less-focused peers. Specialized investment 

banking candidates, for example, earned on average $23,000 less in bonus 

compensation than candidates who had no exposure to investment  

banking before or during their MBA studies.

While the paper focused exclusively on investment banking to test  

the theory, Merluzzi says she and Phillips found evidence of the specialist 

discount in marketing and corporate finance as well. They also found  

no individual differences in quality among the candidates that could 

explain the discount.

So are all MBAs penalized for specializing? Not exactly. Merluzzi says 

the discount is more a function of the market — in this case, the market  

for top-tier MBA graduates.

“It’s just basic supply and demand,” she says. “If there’s a market where 

specialization is rare, it’s going to be more valued. But with the market 

for top MBA graduates, where the focus is on creating really specialized 

resumes, specialization becomes commodified and the person who shows 

accomplishment across a lot of areas then becomes more unusual and more 

valuable to hiring firms who deem these candidates as offering more.”

In cases where employers lack knowledge about a candidate’s abilities 

or in industries where specialists are rare, Merluzzi says having a highly 

focused resume can be an advantage.

“It’s not that all specialization is good or bad,” she says. “You’ve just  

got to figure out what the best strategy is for where you’re trying to go.”

Merluzzi and Phillips’ paper, “The Specialist Discount: Negative 

Returns for MBAs with Focused Profiles in Investment Banking,” was 

published in Administrative Science Quarterly.

Jennifer Merluzzi 
says elite MBA grads 
who specialize tend 
to earn less bonus 
compensation than 
candidates with more 
diverse resumes. 
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Fre eman tops  in  ma nager ia l / exp er imenta l  a ccount i ng

A 
new study ranks the Freeman School No. 1 in the world in manageri-
al-experimental accounting. The study, which is based on the number 
of faculty citations in respected accounting journals, also rates faculty 
members Lynn Hannan and Jasmijn Bol as among the world’s top 25 

scholars in the field of experimental accounting.
Co-authored by researchers at Brigham Young and Lehigh universities, the 

study is the first to present citation-based rankings disaggregated by topic and 
methodology. Unlike publication-count rankings, which measure institutional and 
individual productivity, citation-based rankings provide a measure of research 
impact, an important factor in evaluating overall scholarly excellence.

Between 2009 and 2014, managerial-experimental accounting researchers cited works by Freeman School professors 
295 times, more than any other business school. Freeman also ranks in the top 10 for the period 1990 to 2014, with 676 
citations for an overall ranking of ninth.

“Producing high-impact business knowledge is part of our institutional mission, so it’s tremendously gratifying to see  
in objective terms that we’re achieving this objective,” said Ira Solomon, dean of the Freeman School. “I’m very proud  
of the work our accounting faculty is doing, and based on what I’ve seen, I think we’ll be seeing even more impressive 
accomplishments from them in the future.”

In addition to institutional rankings, the authors also published a second paper with rankings of individual accounting 
faculty members based on citations. Hannan, the Ernst & Young Professor of Accounting at the Freeman School, ranked 
third on the list of managerial-experimental scholars, eighth on the list of accounting researchers who use experimental 
methods and 32nd on the list of managerial accounting scholars. Bol, associate professor and PricewaterhouseCoopers 
Faculty Fellow in Accounting, ranked ninth on the list of managerial-experimental scholars and 25th on the list of  
experimental scholars.

The two papers, Accounting Institution Citation-Based Research Rankings by Topical Area and Methodology and 
Citation-Based Benchmarks and Individual Accounting Faculty Research Rankings by Topical Area and Methodology,  
co-authored by Garrison Nuttall, Scott L. Summers and David A. Wood of Brigham Young University and Neal Snow  
of Lehigh University, were published in September 2015 via the Social Science Research Network.

A new study ranks faculty members  
Lynn Hannan, left, and Jasmijn Bol, below, 
among the top 25 experimental accounting 
scholars in the world. 

Between 2009 and 2014, 

managerial-experimental 

accounting researchers cited 

works by Freeman School pro-

fessors 295 times, more than 

any other business school.
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JASMIJN BOL, associate professor of accounting, 
presented her paper “The Role of Tacit Knowledge in 
Auditor Expertise and Human Capital Development” at 
the University of California – Irvine and Emory University 
in April 2016. She also presented the paper “Status 
Motives and Agent-to-Agent Information Sharing: How 
Evolutionary Psychology Shapes Agents’ Responses to 
Control System Design” in May 2016 at the 39th Annual 
Congress of the European Accounting Association, 
which took place in Maastricht, The Netherlands. In 
May 2016, Bol received the Freeman School’s 2016 Erich 
Sternberg Award for Faculty Research. Established in 
1987 by the Erich Sternberg family, the award is given 
to a member of the Freeman School faculty in recogni-
tion of current contributions to that faculty member’s 
academic field of interest.

ANGELO DENISI, the Albert Harry Cohen Chair of 
Business Administration, has been named the 2016 
recipient of the Academy of Management’s Herbert 
Heneman Jr. Award for Career Achievement. Presented 
annually by AOM’s Human Resources Division, the 
award honors scholars who have distinguished them-
selves in the field of human resource management. The 
recipient is selected on the basis of research excellence, 
impact on the science, teaching and practice of human 
resource management, and length of service in the 
field. He received the award in August at the Academy 
of Management’s 2016 meeting in Anaheim, California. 
DeNisi joined the Freeman School in 2005 and served  
as dean from 2005 to 2011. Prior to that,  

he served as head of the management department  
at Texas A&M University and held faculty positions at 
Rutgers University, the University of South Carolina  
and Kent State University.

IRIS MACK, adjunct lecturer in management science, 
was a panelist at the Society of Professional Journalists 
Region 12 conference in New Orleans in April 2016.  
Mack, whose blog GlobalEnergyPost.com recently  
joined NASDAQ’s GlobeNewswire Distribution Network, 
discussed the evolution and future of print journalism  
in an era of downsizing and buyouts.

CLAIRE SENOT, assistant professor 
of management science, received the 
Freeman School’s 2016 Irving H. LaValle 
Research Award. Established in 1996,  
the award recognizes professors for 
excellence and advancement of the 
highest standards in research and for 
contributions to the faculty members’ 
academic fields of interest.

ERIC SMITH, 
professor of practice 
in management 
science, received the 
Freeman School’s 
2016 Excellence in Intellectual 
Contributions Award. Established  

in 2012, the award honors professors of practice  
and lecturers who have produced outstanding  
scholarly contributions.

BURCU TAN, assistant professor of management 
science, presented her paper “Strategic Investments 
by Platforms to Facilitate Consumer and Developer 

Adoption” at the Production and 
Operations Management Society’s 
annual conference in May 2016. 
Tan also recently received an 
“Outstanding Work as a Reviewer” 
award from Production and 
Operations Management Journal. 

SELECTED FACULTY PRESENTATIONS, HONORS, ETC.
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TO MEET SURGING ENROLLMENTS,  

ENHANCE INDUSTRY-LEADING 

PROGRAMMING AND PROVIDE NEW, 

STATE-OF-THE-ART LEARNING SPACES 

FOR THE NEXT GENERATION OF 

STUDENTS, THE A. B. FREEMAN SCHOOL 

OF BUSINESS HAS BEGUN A MAJOR 

EXPANSION AND RENOVATION OF 

GOLDRING/WOLDENBERG HALL.

BUILDING FOR THE FUTURE

The Goldring/Woldenberg Business Complex will 

feature an additional 45,000 square feet of space 

and convert the school’s current two-building 

footprint into a single, unified structure.
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Above: The Marshall Family Commons 

will serve as a central gathering place 

for students, faculty, staff, alumni and 

recruiters. Left: The expanded Financial 

Analysis Lab will offer students greater 

access to services including Bloomberg 

Academic, Datastream, Morningstar 

Direct, Capital IQ and SDC Platinum. 

“FREEMAN’S  ENROLLMENT HAS JUMPED BY NEARLY 60  PERCENT IN THE LAST FIVE 

YEARS, MAKING US ONE OF THE FASTEST-GROWING BUSINESS SCHOOLS IN THE 

COUNTRY. THIS  MUCH-NEEDED ADDITION WILL ENABLE US TO MEET THE WIDENING 

DEMAND FOR OUR EDUCATIONAL PROGRAMS WHILE DRAMATICALLY ENHANCING 

THE LEARNING ENVIRONMENT FOR CURRENT AND FUTURE STUDENTS.” 
— I R A  S O L O M O N , D E A N  O F  T H E  F R E E M A N  S C H O O L
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“Business students now account for nearly a third of all of 

our undergraduates,” said Tulane President Mike Fitts. “With 

more than 2,900 students, Freeman is one of the largest of our 

nine schools. This expansion and renovation will cement Tulane’s 

reputation as one of the top destinations for the nation’s brightest 

students of business.”

Plans call for renovating about 40,000 square feet of existing 

space and constructing an approximately 45,000 square-foot, 

four-story addition that will convert Freeman’s two-building 

footprint on the uptown campus into a unified structure to be 

called the Goldring/Woldenberg Business Complex.

The expansion, which is projected to cost $35 million, will 

transform the student experience at the Freeman School with 

advanced, flexible classrooms; expanded breakout rooms for 

collaborative learning; a new financial analysis lab; a larger, 

modernized Career Management Center; and incubator space  

for student startups within a new home for the Lepage Center  

for Entrepreneurship and Innovation.

The complex will also feature a sweeping three-story atrium, 

additional space for faculty offices as well as a newly designed 

Student Gateway that will emphasize Freeman’s global reach and 

serve as a gathering space and entrance to the Monroe Quad.

Renowned architectural firm Pelli Clark Pelli designed  

the building, which is planned to be LEED Gold certified. 

Construc tion began in May and is expected to be complete  

by January 2018.

The Goldring/Woldenberg Business 

Complex will feature 10 new classrooms 

equipped with leading-edge technology 

and flexible seating that allows 

instructors to configure the space in 

whatever arrangement best suits the 

day’s learning objectives.

The Lepage Center for 

Entrepreneurship and 

Innovation will house a 

business incubator that 

enables students, faculty 

and alumni to work  

with startup ventures  

in New Orleans and  

the Gulf South.
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WILLIAM A. “BILL” GOLDRING (BBA ’64) has quietly built  
the New Orleans-based Sazerac Co. into the largest producer of  
distilled spirits in America, with a portfolio of top-selling brands 
including Buffalo Trace, Southern Comfort, Fireball, Eagle Rare and 
Pappy Van Winkle. Just as significantly, he’s also used his business 
success to fundamentally transform the physical, cultural and 
educational landscape of New Orleans. Now, through an anchor gift  
to Tulane University for the expansion of the A. B. Freeman School  
of Business, Goldring is lending his family’s name and support to  
the third major business school building campaign of his lifetime.

B Y  M A R K  M I E S T E R   P H O T O G R A P H S  B Y  J A C K S O N  H I L L

BOURBON
DYNASTY

Facing page: Bill Goldring at the Sazerac Co.’s headquarters 
in Metairie, Louisiana. Above: Bourbon aging in oak barrels 
at Sazerac’s Buffalo Trace Distillery in Frankfort, Kentucky.

D I S T I L L E R Y  P H O T O S  C O U R T E S Y  O F  T H E  S A Z E R A C  C O .
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P A U L  F I N E  D I D N ’ T  W A N T  T H E  J O B .

It was 1994, and Fine (MBA ’88), treasurer and vice  

president for finance at Tulane University, had been contacted 

by a headhunter to interview for a position as businessman Bill 

Goldring’s chief financial officer. Goldring, a member of the 

Board of Tulane, had been impressed with Fine’s presentations 

to the board and asked Tulane President Eamon Kelly for special 

permission to interview him for the job.

The attraction, however, wasn’t mutual. 

“I went home and told my wife, ‘I don’t want to work for this 

guy,’’’ Fine recalls. “I said, ‘He’s this real quiet guy in these board 

meetings. He doesn’t say much. I think he has some warehouse 

out on Jefferson Highway, but I’m not sure what he does.’”

To avoid offending his prominent suitor, Fine reluctantly 

agreed to go through with the interview. On the morning of his 

meeting, Fine walked into Goldring’s office and sat down, fully 

intending to inform him that he was happy at Tulane and not 

interested in coming to work for him.

But then something happened.

Goldring twirled around in his chair and picked up a volume 

detailing the history of his family’s companies. He got up from 

behind his desk, walked over to Fine and sat down next to him, 

pulling their two chairs together until the arms touched. And 

then he began to talk about the business. He spoke about his 

grandfather, Newman Goldring, an Eastern European immigrant 

who started a Schlitz beer distributorship on the panhandle of 

Florida in 1898. He spoke about his father, Stephen Goldring, 

a law school graduate and former stock broker who with his 

partner Malcolm Woldenberg founded Magnolia Liquor Co.,  

a wine and spirits wholesaler, in 1944 and purchased the Sazerac 

Co., a liquor manufacturer, in 1948. Goldring spoke proudly 

about how the companies had grown under his family’s guidance 

and enthusiastically about his vision for growing them further.

Fine was astonished.

“He was different guy, a guy I had never seen at Tulane,” Fine 

recalls, a smile spreading across his face. “His eyes sparkled and 

 “He’s very passionate about his business. 
It’s almost his singular focus in life.  

He has a saying on a poster in his office, 
‘You’re either the hunter or the hunted. 

Either way, you better wake up every 
morning running.’ And that’s Bill.” 

PAUL FINE, PRESIDENT AND CEO, GOLDRING FAMILY INTEREST

In 1898, Newman Goldring, 
right, Bill’s grandfather, 

founded N. Goldring Corp.,  
a beer distributorship in 

Pensacola, Florida. When 
Prohibition ended in 1933, 

Bill’s father, Stephen 
Goldring, far right, re-opened the business as a beer, wine and liquor 

wholesaler. Stephen purchased the Sazerac Co. in 1948. 
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he got excited and you could just see the passion. I was sold in 30 

seconds. I went home and told my wife, ‘I need to take this job.’”

Today, more than 22 years later, Fine remains just as inspired by 

Goldring’s passion and drive as he was that afternoon back in 1994.

“He’s very passionate about his business,” says Fine, president 

and CFO of Goldring Family Interest, which oversees the family’s 

companies. “It’s almost his singular focus in life. He has a saying 

on a poster in his office, ‘You’re either the hunter or the hunted. 

Either way, you better wake up every morning running.’  

And that’s Bill.”

W I L L I A M  A . “B I L L”  G O L D R I N G  celebrated his 73rd 

birthday in January. That’s an age when some executives might 

begin to contemplate retirement or at least reducing their day-

to-day involvement, but the longtime chairman of the Sazerac 

Co., the nation’s largest producer of distilled spirits, and Crescent 

Crown Distributing, the nation’s fourth-largest beer wholesaler, 

shows no sign of slowing down. 

“I’m going till I’m 113 years old,” he says with a poker face.  

“You think I’m joking, but I tell my kids I want to be in their will.”

His kids would do well to listen. A health nut, Goldring 

works out every day, plays tennis and maintains a healthy diet. 

His recent gift to help establish the Goldring Center for Culinary 

Medicine at Tulane School of Medicine, in fact, was based on his 

belief in the important role that diet plays in the prevention of 

chronic diseases.

But Goldring’s aspirations to supercentenarian status are 

based on more than his good health. It’s part of his wiring.

“Bill is one of the most competitive people I know,” says 

Sazerac Co. President and CEO Mark Brown (MBA ’90), who’s 

worked with Goldring for more than 30 years. “He loves to win. 

He hates losing.”

“He’s very dedicated, very detail oriented and very  

involved in the business every day,” adds Fine. “He cares about 

the littlest things.”

On a typical day, Golding might call a wholesaler to demand 

that his brands get more advertising placements on its fleet of 

trucks or bring a group of employees into his office to gauge their 

reaction to 10 different bottle designs. If Fine calls him with 

an issue he’s having with one of their banks, Goldring might 

conference in the bank’s president to resolve the issue on the spot. 

Left: Lepage Bakeries was one of the first baking companies 
in the nation to embrace computer technology. Here Lepage 
poses with the company’s first computer in 1972. Far left: 
Lepage in his 1971 Tulane yearbook photo.

Vintage bottles of Sazerac Cocktail, a premixed version of the classic 
tipple manufactured by the Sazerac Co. in the late 1940s.
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When he eats out at a restaurant or attends a catered event, he 

makes a point of inspecting the bar. It’s not unusual for employ-

ees to receive emails from Goldring late at night asking why one 

of their brands wasn’t available.

Goldring’s competitive streak has been known to reach almost 

comic levels. He once poured the contents of a friend’s liquor 

cabinet down the drain when he saw it was full of a competitor’s 

brands. (He restocked the cabinet the next day with his brands.)

That intensity of dedication might lead you to believe that 

Goldring is an inveterate micromanager and control freak, but 

those who work with him say he’s actually just the opposite.

“The beauty of our relationship is that he’s been almost  

completely hands off,” Brown says. “We talk a lot and he has 

opinions about things, but he very much lets us, the team, go  

off and do what we need to do.”

“He stays on top of people and holds them accountable, but 

he lets them run their segment of the business,” adds Jeffrey 

Goldring (BSM ’89), Bill’s son and a co-owner and director of the 

Sazerac Co. “I think one of the things that’s made him successful 

is he gives people the autonomy to do what they need to do to run 

the business. And he’s really had to do that as the business has 

continued to grow.”

 Goldring’s competitive streak  
has been known to reach almost 

comic levels. He once poured the 
contents of a friend’s liquor cabinet 

down the drain when he saw it  
was full of a competitor’s brands. 

 Bill with his son Jeffrey Goldring (BSM ’89), a co-owner and director of the Sazerac Co. 



Top: The Sazerac Co.’s portfolio runs the gamut from bourbon and Irish 
whiskey to rum and aperitifs. Above: After a 116-year absence, the Sazerac 
Co. began producing Sazerac Rye again in 2005. Below: Among the new 
products introduced in recent years are a collection of experimental 
bourbons and a version of Peychaud’s Bitters aged in whiskey barrels. 

I N  2 0 1 0 ,  G O L D R I N G  sold his ownership stake in Republic 

National Distributing Co., the successor to Magnolia Liquor Co. 

and at the time the nation’s second-largest wholesaler of wine and 

spirits. From the outside, it might have looked like Goldring was 

liquidating his assets as he approached retirement age. In reality, 

he was preparing for the next stage in his business career.

“I never envisioned getting out the wholesale business,” 

Goldring says, “but I never envisioned that Sazerac would grow 

as big as it did.”

With nearly 2,000 employees, 300 brands and revenues that 

have doubled every five years for the last 30 years, the Sazerac 

Co. isn’t just the largest producer of distilled spirits in America. 

It’s one of the largest in the world, with a diverse portfolio of 

top-selling brands including Buffalo Trace, Fireball, Blanton’s, 

Taaka, Eagle Rare, Margaritaville, Old Mr. Boston and its latest 

acquisitions, Southern Comfort and Paddy Irish Whiskey.

It’s also, perhaps surprisingly, one of the oldest family-owned 

businesses in New Orleans. 

The company traces its origins to 1850, when a French 

Quarter businessman opened a saloon whose specialty was a 

potent toddy consisting of Sazerac-de-Forge et fils brandy with 

a dash of apothecary Antoine Peychaud’s aromatic bitters. In 

deference to his signature cocktail, he called his saloon the 

Sazerac Coffee Shop.

In 1871, a subsequent owner of the saloon, Thomas H. Handy, 

started a side import and manufacturing business which became 

known as the Thomas Handy Co. Handy also altered the recipe 

for the Sazerac cocktail, replacing brandy with rye whisky and 

adding a drop of absinthe.

In 1919, the dawn of Prohibition forced the closing of the 

Sazerac Coffee House, but the import and manufacturing 

business lived on with a new name: The Sazerac Co. In 1933, 

following the end of Prohibition, the Sazerac Co. resumed its 

alcohol manufacturing business, producing Peychaud’s bitters 

and a pre-mixed version of the Sazerac cocktail.

It was that tiny manufacturing company that the found-

ers of Magnolia Liquor Co., Stephen Goldring and Malcolm 

Woldenberg, purchased in 1948 to complement their fledgling 

wholesale business.

For much of its 20th century existence, the Sazerac Co. was 

known primarily for one product: Taaka vodka, the value brand 

that Goldring and Woldenberg introduced in 1958 and which 

eventually became one of the top-selling vodkas in America.

“People were drinking bourbon in those days,” Goldring 

says. “Vodka had no taste, no odor and no age, but it ended up 

becoming popular for those same reasons. Because it didn’t have 

any taste, you could mix it with anything, and because it didn’t 

have any odor, it didn’t leave any smell on your breath if you had 

drink at lunchtime. Over a period of time, vodka ended up with 

a third of the total spirit business in America, and the sales of 

bourbon went into a tailspin.” 

On the strength of Taaka, the Sazerac Co. grew modestly 

through the 1970s and 1980s, but it was a decision Goldring made 

in 1992 that ultimately set the company on its current trajectory.

That was the year Goldring purchased a dilapidated distillery 

on the banks of the Kentucky River in Frankfort, Kentucky. At 
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first glance, Goldring’s decision to acquire the former Ancient 

Age distillery was ill-conceived at best. Bourbon sales were 

nearing an all-time low, and the antiquated facility was drowning 

in its own costly inventory. But Goldring’s vision for Sazerac had 

always involved bourbon, and if his experience with Taaka had 

taught him anything, it was that consumer tastes can change.

“Ancient Age was always noted for being one of the best 

distilleries in America, but they had overproduced,” Goldring 

says. “We stepped in and bought the inventory, and we basically 

got the distillery for free.”

Rechristening it Buffalo Trace Distillery, the Sazerac 

Co. spent seven years and millions of dollars renovating and 

modernizing the historic facility. In 1999, the distillery rolled out 

its first new product, the super-premium Buffalo Trace bourbon, 

and purchased two well-regarded brands, W. L. Weller and Old 

Charter. Malt Advocate Magazine recognized the company’s 

achievements by naming Buffalo Trace its Distillery of the Year  

in 2000, making it the first American distillery to earn the 

prestigious honor.

And then bourbon sales began to rise.

Fueled by changing consumer tastes, bourbon and Tennessee 

whiskey sales in the U.S. climbed 87 percent between 2005 and 

2015, to $2.9 billion, while exports nearly doubled to $1.1 billion. 

For the Sazerac Co., which had just invested millions in increas-

ing its production and storage capacity, the timing couldn’t have 

been more perfect.

“You can distill vodka today and put it in a bottle tomorrow,” 

Fine says. “You can’t do that with bourbon. You’ve got to make it 

and let it sit in a barrel for many years. And if you have a seven-

year-old bourbon, you’re going to have seven years of inventory 

built up before you sell the first bottle. That’s a lot of capital.”

“When you’re making bourbon, you’ve got to look 10 years 

down the line because to make a good bourbon, it takes seven 

or eight years,” Goldring adds. “You’ve got to have that vision to 

know where you’re going.”

Today, Buffalo Trace produces more than 25 different  

bourbons, from Eagle Rare, Blanton’s and George T. Stagg to  

E.H. Taylor, W.L. Weller and the most celebrated of all, Pappy 

Van Winkle, whose ridiculously rare 23-year-old reserve can 

retail for as much as $2,500 a bottle. In the last 16 years, wine and 

spirits writers have honored Buffalo Trace with 15 best distillery 

titles and more than 300 awards for its whiskies, more than any 

other producer.

While bourbon has been the primary driver of growth, it’s 

not the Sazerac Co.’s only major success story. The company also 

produces Fireball Cinnamon Whisky, the phenomenally popular 

cinnamon liquor that Bloomberg Businessweek called “one of the 

most successful liquor brands in decades.”

Originally introduced in Canada in the early 1980s as 

Dr. McGillicuddy’s Fireball Whisky, part of a line of flavored 

schnapps, the Canadian whisky-based beverage failed to catch  

on in America. The Sazerac Co. acquired Dr. McGillicuddy’s in 

Fireball, which the Sazerac Co. launched in 2007, has become the 
best-selling whiskey beverage in America. 
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1989, but it wasn’t until 2007 — when the company renamed it 

Fireball and introduced its fire-breathing demon logo — that 

the brand began to take off. Promoting it exclusively through 

social media and via roving brand ambassadors, who traveled 

the country buying shots for anyone willing to sample them, 

the Sazerac Co. transformed the spicy spirit into the country’s 

best-selling whiskey.

“In seven years, we took it from a zero base in the United 

States to the No. 1 call brand in America,” Goldring says. “And 

now it’s become a global brand as well.”

By 2010, the Sazerac Co.’s explosive growth had begun  

to create some tension with Republic National Distributing’s 

suppliers, who quietly wondered if the wholesaler was as focused 

on selling their brands as it was on selling Sazerac products. 

There was also the issue of ownership. The Goldring family owns 

the Sazerac Co. outright whereas Republic had grown through  

a series of partnerships and joint ventures. After 112 years in  

the liquor wholesaling business, Goldring made what he calls  

the toughest decision of his life, to sell his ownership stake  

in Republic National.

“Would you rather be the Coca-Cola Co. and own the syrup 

or a wholesaler and own trucks and warehouses?” Goldring says. 

“The wholesale business is a good business, but you’re at the 

mercy of big retailers and big suppliers. Sazerac, over a period 

of years, had become bigger than almost all our suppliers, so I 

had to make a decision to sell other people’s brands or to sell my 

brands. I decided to focus on Sazerac, and that’s enabled us to 

become what we are today.”

W H E N  G O L D R I N G  C E L E B R A T E D  his 21st birthday, 

his father and mother presented him with a letter detailing their 

hopes for him as he transitioned to adulthood. In addition to 

wishes for health, happiness and success, the letter implored 

Goldring to give back to his community.

“Intelligent use of wealth can bring power and happiness,  

not only to you, but to many,” his parents wrote. “Wealth can 

also bring you much happiness and satisfaction by helping others.  

As you get older, you must serve the community. Give time as 

well as money. You will reap self-satisfaction.”

Goldring has heeded that advice, and one doesn’t have to  

look far to see the evidence: There’s Woldenberg Park along the 

Mississippi River, the Goldring/Woldenberg Great Lawn in City 

Park, Goldring Hall in the Ogden Museum of Southern Art, 

Goldring Plaza at the Audubon Zoo, the Goldring-Woldenberg 

Jewish Community Center and the Woldenberg Village 

Retirement Center. He and his family have also provided major 

gifts to the National World War II Museum, the New Orleans 

Museum of Art, the Contemporary Arts Center, Touro Infirmary, 

NO/AIDS Task Force, the Urban League of Greater New Orleans, 

Covenant House, Temple Sinai, KIPP Public Charter Schools, 

Teach for America and the Posse Foundation.

“One thing we’ve tried to do is donate where we can make 

the greatest impact on people,” Goldring says. “Health has been 

important, and education is very important.” 

Probably the single biggest beneficiary of Goldring’s philan-

thropy has been Tulane University. Beginning with his support of 

Top: After aging in oak barrels for seven years, Buffalo Trace bourbon is 
bottled for shipping. Above: Buffalo Trace Distillery’s fermentation tanks  
hold 92,000 gallons of sour mash made from locally produced grains.  
Below: The Sazerac Co.’s most celebrated brand is Pappy Van Winkle, whose 
23-year-old reserve has become the most coveted bourbon in the world.   
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intercollegiate athletics in the late 1970s, Goldring has provided 

naming gifts for projects including the Goldring Tennis Center, 

the Woldenberg Art Center, the Goldring Center for Culinary 

Medicine and the Goldring Institute of International Business.

He also donated a 17-acre tract of land to the university for 

the development of an “Olympic Village” which will include a 

world-class tennis stadium, track and field stadium, soccer fields 

and beach volleyball courts.

“We have a great tennis program which has produced three 

NCAA No. 1 players, so we’ve got to have courts,” Goldring says. 

“The Olympic Village could be used by the entire university,  

and it can be a gathering place for student life. I think it’s  

really, really important.” 

In 1986, Goldring provided an anchor gift for the  

construction of Goldring/Woldenberg Hall. The new home  

of the A. B. Freeman School of Business was the first academic 

building to be built on Tulane’s uptown campus in nearly  

20 years. In 2003, he provided a second major gift for the  

construction of Goldring/Woldenberg Hall II, the business 

school’s center for graduate and executive programs.

Now, for the third time in his career, Goldring is providing 

an anchor gift for a business school building campaign. With 

Goldring’s support, the $35 million expansion and renovation 

project will add 45,000 square feet of space to the Freeman  

School and convert its two buildings into a unified structure to 

be known as the Goldring/Woldenberg Business Complex.



31F A L L  2 0 16  FREEMAN 

In 2015, AACSB, the leading accrediting organization 

for collegiate schools of business, named Goldring one of 

its inaugural “100 Influential Leaders” to recognize his 

contributions to business education and honor his lifetime  

of leadership and entrepreneurial success.

But as remarkable as Goldring’s record of public philanthropy  

is, friends say it’s only part of the story.

“He does things that you know about, but he also does a lot 

of things that you don’t know about because he never shares it 

with the community for recognition,” says businessman Coleman 

Adler II, a longtime friend. “He doesn’t need to make himself 

bigger in life. He’s big enough. The most impressive things he 

does are the things that nobody knows about.”

A good example is Goldring’s employee scholarship program. 

In 1997, he began offering full college scholarships to the depen-

dents of all his employees. The only requirements for eligibility 

are that the student take 12 hours of coursework and earn a 2.5 

grade point average. To date, more than 1,500 young men and 

women have attended college through the program.

Goldring also gives freely of his time. He serves on the boards 

of over a dozen organizations, including the Board of Tulane and 

the Business School Council, and while he may not be the loudest 

voice in the room, his actions speak volumes.

“Bill isn’t the chairman of everything and he’s not the face  

of the organization,” Fine says. “But when things need to get 

done, Bill will sit in his office and get on the phone and call the 

people who are going to influence the decision. He gets done  

what needs to get done, very quietly, one-on-one. And he can  

be very persuasive.”

W H E N  T H E  S A Z E R A C  C O.  purchased Southern Comfort  

in March 2016, the acquisition doubled the company’s inter-

national distribution to 102 countries and set the stage for its 

next horizon: the world. Buffalo Trace is already popular in 

London and Tokyo, and with global interest in American whiskey 

projected to rise steadily, the Sazerac Co. has been building new 

warehouses every five months to keep up with expected demand.

“We have a vision of where we want to be in 2020, 2030 and 

2040,” Goldring says with a smile. “All we need is the whiskey.”

And as he enters his fifth decade in the business, Goldring  

is having more fun than ever.

“It’s not a job,” he says. “It’s fun. It’s like playing tennis.  

I always tell my kids, ‘Don’t ever think of it as a j-o-b. If you  

think of it as a j-o-b, you’re in the wrong place.”

Above: A bird’s eye view of the Sazerac Co.’s Buffalo Trace 
Distillery in Frankfort, Kentucky. 

“We have a vision of where  
we want to be in 2020, 2030 and 

2040,” Goldring says with a smile.  
“All we need is the whiskey.”



new s  f rom TABA

Scott Cunningham (MBA ’10),
president of TABA

The 37th annual Tulane Business Forum took place on 
Sept. 9 at the Ernest N. Morial Convention Center. 

Th e  Sp i r i t  o f  New Or leans

S THE A. B. FREEMAN SCHOOL OF BUSINESS begins the 2016–17 academic year, 

I am proud to introduce myself as the new president of the Tulane Association 

of Business Alumni (TABA). I am blessed to serve on the TABA board with an 

incredible group of colleagues who are leaders in their own businesses and 

in the New Orleans community. They have a passion for both the traditions and future of the 

Freeman School, as well as those of the city of New Orleans and greater geographic region.

One of TABA’s biggest annual events, the Tulane Business Forum, took place on Friday, 

Sept. 9. The committee tasked with organizing the forum did an excellent job forming 

the program. This year’s theme, “Purpose-Driven Business: How to Profit and Make a 

Difference,” related as much to this year’s speakers as to the spirit of New Orleans itself.

The spirit of New Orleans lives in our history, culture, music, food, art, architecture 

and hospitality, but in recent years the city has also become known for entrepreneurship, 

volunteerism, outreach and service to others. We have a tradition of playing an active role 

in our community, and there is an endless variety of ways citizens can give back and make a 

difference. I would like to believe that Tulane has encouraged and participated in this spirit 

through the university’s commitment to public service as a prerequisite for graduation as well 

as more recent programs, such as social entrepreneurship, fostered by the Freeman School’s 

Lepage Center for Entrepreneurship and Innovation. 

While we were active in volunteerism during our studies in  

New Orleans, some may have found that challenging to continue 

upon joining the workforce and devoting time to friends and family. 

But as alumni of Tulane and the Freeman School, it is important for 

us to remember that we have the education and skills needed to make 

a difference in our communities.

For those alumni living outside New Orleans, whether it is 

through your local TABA or Tulane Alumni Association Chapter, 

corporate philanthropy, faith-based or community service organiza-

tions, or a charity close to your heart, I encourage you to find a way, 

find a niche, find an organization in your own community and ignite 

that spirit of New Orleans, wherever you may be.

    Scott Cunningham (MBA ’10), President

    Tulane Association of Business Alumni
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Class Notes

RESEARCH

IN THE NEWS

FROM THE DEAN

WITH ALUMNI

1970s
John Heyman (A&S ’74, MBA ’76) and his 

wife, Kathy, recently visited New Orleans, 

where they met with members of the 

intercollegiate athletic department and 

the Freeman School’s accounting depart-

ment. Heyman now lives in West Palm 

Beach, Florida, and last year retired after a 

38-year career in public accounting. That 

career included serving as a Professional 

Accounting Fellow at the Securities and 

Exchange Commission, serving as the 

national SEC practice director of BDO, 

LLP, and running his own boutique firm 

that advised companies and accounting 

firms on SEC reporting. During this time 

he served on two FASB task forces and 

the AICPA SEC Regulations Committee. 

Heyman has now taken over the manage-

ment of the family investment entities. In 

addition, he has maintained his interest 

in golf and now serves as a volunteer 

tournament rules official for the Florida 

State Golf Association.

 

Mark Bostick  
(A&S ’76, MBA ’77)  
was reappointed by 

Florida Governor Rick 

Scott to the Board of 

Trustees of Florida 

Polytechnic University. 

Bostick is president of Comcar Industries, 

one of the nation’s leading ground 

transportation companies.  

1980s 

Carla Moradi  
(MBA/MPH ’89) has 

joined Hub International 

Ltd. as executive vice 

president of operations 

and technology. Moradi 

will lead the implementa-

tion of strategic enterprise-wide customer 

technologies and operations for the 

company, a leading global insurance 

brokerage. Prior to joining Hub, Moradi 

served as group vice president and CIO at 

Walgreens Boots Alliance, where she  

was responsible for IT infrastructure, 

architecture, security and technology  

field operations.

1990s
David Becker (BSM ’94) is managing 

director of the equities division of Time 

Equities, a full-service real estate firm 

involved in the acquisition, development, 

conversion and management of commercial 

and residential properties throughout the 

U.S. and in Canada, France, Germany, the 

Netherlands and the British Virgin Islands. 

Becker oversees the firm’s opportunity 

fund, which has raised over $100 million 

in the last two years to help the company 

expand its global footprint.

Roger Jenkins (MBA ’94) has been 

appointed to the board of directors of 

the LSU Foundation. The foundation 

supports LSU in its quest to enhance the 

student experience, support research, 

provide working capital to recruit and 

retain faculty and staff, and drive eco-

nomic development. Jenkins, who earned 

his undergraduate degree in petroleum 

engineering from LSU, is president and 

CEO of Murphy Oil Corp. 

Ryan Ackerman (BSM ’98) is a partner  

in the Ackerman Group, a real estate 

firm that earned the highest closed 

residential sales volume among all agents 

in Sarasota County, Florida, for 2015. 

The company has also ranked as the  

No. 1 real estate group in southwest 

Florida for the past three years. Prior 

to joining the company, he served as 

vice president at CBRE Inc., the world’s 

largest commercial real estate firm.

33F A L L  2 0 1 6  FREEMAN 

DONATONE NAMED REGION CHAIR 
OF NORTH AMERICA FOR SODEXO

Lorna Donatone (BSM ’80), CEO of Schools Worldwide for Sodexo, has  

been tapped to lead Sodexo North America. As region chair of North  

America, Donatone assumes the duties previously held by Sodexo North 

America President and CEO George Chavel, who retired in December 2015. She also  

continues to serve as CEO of Schools Worldwide.

A member of the Tulane University Business School Council, Donatone joined Sodexo  

in 1999 and has held several key leadership roles in the company, including president,  

Spirit Cruises; president, Schools Division; and most recently, president and COO,  

Sodexo Education.

“Lorna is one of the most able and accomplished executives I’ve had the pleasure of  

working with,” said Ira Solomon, dean of the Freeman School. “I’m delighted to see her  

take on this exciting new role as Sodexo’s North America chair.”

A board member of the National Restaurant Association since 2005, Donatone cur-

rently serves as vice chair and trustee of the National Restaurant Association Educational 

Foundation. She is past chair of the board of directors of the Women’s Foodservice Forum 

and is a member of the board of trustees for the Culinary Institute of America. She previously 

served on the board of Entertainment Cruises and was most recently elected to the board  

of Jamba Juice Inc.

Donatone began her career in public accounting with Deloitte & Touche in Dallas and  

has worked in the airline, banking and high-tech industries. She has a Bachelor of Science  

in Management from Tulane University and an MBA from Texas Christian University.



A Change  o f  P la ns
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M
ILLIE PILIÉ BRADLEY (A&S ’73, MBA ’75)  
was a few weeks into maternity leave with 
her second child when she got an unexpected 
phone call from her boss.

It was 1983, and Bradley, a systems manager in Exxon’s 
chemical division in Houston, had recently decided to work 
part time when she returned from her leave. 

Her boss told her he’d just heard about an incredible 
opportunity in Exxon’s Toronto office, one that would make 
her the division’s first female executive. Despite having 

signed off on her plans to 
go part time, he said he felt 
obligated to tell her about  
the job.

“I very professionally  
chatted with him and hung 
up the phone and called my 
husband and said, ‘You’re not 
going to be believe the crazy 
conversation I just had,’” 
Bradley recalls with a laugh. 
“And my wonderful husband, 
Allan, said, ‘Hang up, call back 
and tell him you’re taking it.’ 
So off we went to Toronto 
with an infant and a toddler — 
and the rest is history.”

That job, downstream 
marketing information 
systems manager, launched 
Bradley’s career into a new 
trajectory, one that would 
carry her through the next 
26 years at Exxon. She went 
on to serve in a variety of 
executive roles across  
the corporation, including 
assistant controller of Exxon 

Mobil Corp. and global controller of ExxonMobil Chemical. 
She retired in 2009 as general auditor of Exxon Mobil.

“Nobody expects to work in the same company for 34 
years, but the nice thing about Exxon was that, certainly in 
the early years, I wasn’t in the same job for more than two 
or three years,” Bradley says. “Exxon has one of the best 
management development programs in the industry. I was 
constantly moving and learning and taking on new jobs as if 
I was changing companies, but I was still under the Exxon 
personnel development umbrella.”

A native of New Orleans (and direct descendent of 
Joseph Pilié, the surveyor who helped design the city in 
the early 19th century), Bradley graduated from Tulane with 

a bachelor’s degree in mathematics and an MBA with a 
concentration in finance and organizational behavior. After 
interviewing primarily for finance jobs, she met with Exxon’s 
IT manager in New York, and the two hit it off.

“In those days, business people had limited computer 
knowledge, and corporations relied on extensive IT organi-
zations for all technical support,” Bradley says. “Exxon used 
MBAs with technical backgrounds as internal consultants 
who could learn the technology and at the same time com-
municate in business terms to the users within the company. 
I had very little computer training at Tulane — remember 
Fortran programming and punch cards? Exxon provided the 
technical training, and we brought the business skills.”

Working in IT had other benefits as well, Bradley says.
“It was a good way to see the company, learn the busi-

ness, acquire new skills and then determine where I could 
apply those skills in future areas,” she says. “It was a great 
opportunity to grow and advance in my career.”

Since her retirement, Bradley has devoted herself to work 
with nonprofits, including serving on the boards of the United 
Way Foundation of Metropolitan Dallas and Girl Scouts of 
Northeast Texas. She participates in angel investing in entre-
preneurial companies run by women and does leadership 
training focused on ethics and C-suite communication.

She’s also become more involved with Tulane. In 2015, 
Bradley and her husband provided funds to establish the 
Millie and Allan Bradley Innovation in Ethics Education Grants 
Program, which awards grants of up to $10,000 to Tulane 
faculty from across all disciplines to support the development 
of innovative teaching materials on ethics.

“It’s incumbent upon leaders to set up environments 
where people can make ethical decisions,” Bradley says.  
“It doesn’t matter whether you’re in accounting, IT, engineer-
ing or health care. Leaders need to establish sound control 
environments and policies, train employees well, and then 
use strong leadership skills to encourage openness, account-
ability and a supportive environment where individuals make 
ethical choices.”

So what advice does Bradley have for today’s business 
school graduates? Not surprisingly, it harkens back to that 
fateful phone call more than 30 years ago.

“Prepare well, choose your jobs wisely, work harder than 
anyone else and always be open to new opportunities,” she 
says. “Sometimes we try and over-plan our lives and our 
careers, and we may shut the door on an opportunity that’s 
presenting itself, like my Canadian opportunity, which ended 
up being pivotal. I’ve counseled a lot of people over the years 
about career decisions, whether it’s overseas assignments, 
relocations or jobs in new, unfamiliar areas. I always say, 
‘Why not?’ Take the opportunity and go with it. The details 
end up working themselves out.” 

“Prepare well, choose your 

jobs wisely, work harder 

than anyone else and always 

be open to new opportuni-

ties.” — Millie Bradley
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Andrew Friedman (BSM ’99) is  

director of baseball operations for the  

Los Angeles Dodgers.

20 0 0s
Robert Aikman (BSM ’00) is a managing 

principal with Odyssey Investment Partners, 

a private equity company headquartered in 

New York that specializes in transforming 

and accelerating the growth of middle 

market companies, with an emphasis on 

industrial services and business services. 

Prior to joining Odyssey, Aikman worked 

for private equity clients in the financial 

sponsors group at UBS Warburg.

Robert McNally  
(MBA ’00) has been 

appointed senior vice 

president and chief 

financial officer of EQT 

Corp. McNally was also 

appointed as SVP and 

CFO of EQT Midstream Partners and  

EQT GP Holdings. Prior to joining EQT, 

McNally served as executive vice president 

and chief financial officer of Precision 

Drilling Corp., a Calgary-based oil and 

natural gas contract drilling, completions 

and production services provider. Before 

that, he spent time with firms including 

Kenda Capital, Warrior Energy Services 

Corp., Simmons & Co. and Schlumberger.

 

Anne Kelligrew St. Clair 
(MBA ’01) has joined 

Wilmington Trust as 

Private Banking team 

leader in the company’s 

Wealth Advisory office  

in Iselin, New Jersey.  

St. Clair provides strategic advice, 

personalized service, and access to banking 

and lending solutions for high-net-worth 

clients throughout the Northeast. Prior to 

joining Wilmington Trust, St. Clair spent 

three years with Wells Fargo Private Bank 

as a senior private banker and 13 years 

with U.S. Trust as a senior private client 

manager. Earlier in her career, she served 

as an equity research statistician with Banc 
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continued on next page

FORMER ASSOCIATE 
DEAN JOINS VC FIRM 

Peggy A. Babin (MBA ’92), who recently retired 
from Tulane University after a 17-year career 
as associate dean for external relations at the 

A. B. Freeman School of Business, has joined the 
New York-based venture capital firm Valmiki Capital 
Management as president and CEO of Valmiki 504, a newly formed  
subsidiary established to bring world-class investing expertise and con-
nections to the New Orleans startup ecosystem. The firm has already made 
investing commitments to six local companies and is expected to announce 
a number of joint ventures with local academia, incubators and business 
organizations in the coming months.

“Our investment model is a little different from most venture capital 
firms,” Babin says. “We’ve created a structure of industry experts to  
thoroughly vet each opportunity, sometimes as long as over a 12- to 
24-month period prior to investing, and those experts continue to work with 
the companies as consultants and advisors following our investments. So 
while most venture capital-backed startups have a success rate of only 10-25 
percent, we feel that our model de-risks the early-stage risk in investing and 
substantially improves the success rate.”

The firm is currently in the process of launching two venture capital 
funds. Valmiki Bayou Partners, a $15 million fund, will focus on seed-stage 
funding in Louisiana start-ups, while Valmiki Bayou Partners II, a $50 million 
fund, will invest in the later stages of the Louisiana companies as well as 
offer local investors the opportunity to invest in Valmiki’s global ventures. 

“Raising $65 million for VC in New Orleans is a lot, but because of our 
model and because investors are seeking to diversify their portfolios for a 
higher return than the current market offers, the timing is right,” Babin says. 
“And as I like to tell our potential investors, we didn’t enter the New Orleans 
market to be a charity for the entrepreneurial ecosystem. We entered it 
to make money for ourselves and our investors, and we believe there are 
terrific opportunities here.”

Babin isn’t the only Valmiki employee with Tulane roots. The company 
was founded in 2008 by Ravi Suria (MBA ’95), who built a reputation as 
one of the most respected analysts and investment managers in New York 
through his work at Lehman Brothers, Duquesne Capital and Moore Capital 
Management. Valmiki 504’s board of directors includes James W. McFarland, 
professor of management science and former dean of the Freeman School, 
and the advisory boards of the funds include Freeman alums Eric Handler 
(MBA ’95), media analyst at MKM New York, and Motez Bishara (MBA ’95), 
former portfolio manager for the Kuwait Sovereign Wealth Fund. Babin has 
also hired a number of interns from the Freeman School.

“Ravi and I both know and love the Freeman School and the amazing  
talent it brings to New Orleans,” she says. “We’re looking forward to  
tapping into that incredible resource.”

A Change  o f  P lans



of America Securities and a fixed income 

analyst with Lehman Brothers.

Maile Gradison Hermida 
(BSM ’04) was elevated 

to partner with the 

global law firm Hogan 

Lovells in Washington, 

D.C. Maile represents 

the food industry on regulatory matters.  

Michael Thomas  
(BSM ’05) has been 

promoted to managing 

director of Colliers 

International Group, 

where he focuses on 

tenant representation  

for TAMI companies along with select 

landlord agency assignments in New 

York. Thomas joined the company’s  

New York office in 2005 and previously 

served as director. 

 

Kristin McDermott 
Woodrum (MBA/JD ’05) 
has been elected to 

partnership at the law 

firm BakerHostetler. 

Woodrum is a member 

of the Business Group  

in the firm’s Atlanta office, where she 

practices in the area of healthcare law, 

advising healthcare systems, providers 

and companies in regulatory and 

compliance matters. Additionally, she 

structures complex healthcare transac-

tions, including acquisitions, joint 

ventures and other strategic affiliations.

Graham Haskell (BSM ’06) has been 

named director of human resources 

at Lantern Hill, a new Erickson 

Living retirement community in New 

Providence, New Jersey. Haskell oversees 

all aspects of the human resources 

department and directs daily activities. 

Prior to joining Lantern Hill, he served as 

senior client service associate for TriNet.

Ben Sullivan (BSM ’06) 
recently moved to 

Austin, Texas, to 

establish the first  

Texas branch office  

of Palisades Hudson 

Financial Group,  

a fee-only wealth management and 

financial planning firm.

2010s
Rich Page (MBA/JD ’10) co-authored an 

article for Bloomberg BNA titled “How 

Can a Renewable Energy Plant Be Sold 

For a Capital Gain as Opposed to an 

Ordinary Gain?” The article analyzes 

how taxpayers can plan strategically in 

pursuit of favorable capital gains tax 

treatment. Page is a tax attorney in the 

New York office of the law firm Akin 

Gump Strauss Hauer & Feld.  

HERTZ NAMED CHAIR-ELECT OF BOARD OF TULANE

Atlanta businessman and nonprofit leader Douglas Hertz (A&S ’74, MBA ’76) has 
been named chair-elect of the Board of Tulane, the university’s main governing 
body. His three-year term as chairman will begin July 1, 2017.  

 Hertz is president and chief executive officer of United Distributors Inc., a privately 
held beverage distribution business. Under his leadership, it has grown to be listed as 
one of the top 25 private companies in Atlanta.

“I’m flattered and humbled to be asked to lead the Board of Tulane,” Hertz said. “I’ve 
been fortunate to have the opportunity to lead both for-profit and not-for-profit organi-
zations, but there can be no greater honor than to be asked to lead one’s alma mater.”

“I am terribly excited about working with Doug in his new capacity,” 
said Tulane University President Michael Fitts. “He has been deeply com-
mitted to Tulane for many years, chairing critical committees that have 
helped shape the modern university. Doug is also a nationally recognized 
business and nonprofit leader, who has chaired the boards in Atlanta  
of a major pediatric healthcare system and the city’s performing arts 
center. Institutions for which he has assumed leadership responsibilities 
have all benefited enormously from his wisdom and energy. I very much 
look forward to his leadership at Tulane.”

“Doug is an outstanding business and civic leader,” added Freeman 
School Dean Ira Solomon. “We’re delighted that one of our MBA grads 

will be lending his expertise as chair of the Board of Tulane.”
Hertz is chair and founder of Camp Twin Lakes, a camping facility for chronically  

ill and special needs children that serves nearly 9,000 children and adults annually.  
He was also chairman of the board at Children’s Healthcare of Atlanta, the largest 
pediatric healthcare system in the country. 

Douglas Hertz 
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Did you know  
you can make a difference at 
Tulane with a gift from your  

IRA or appreciated stock? 
FOR MORE INFORMATION CONTACT THE OFFICE OF GIFT PLANNING,  

GIFTPLANNING@TULANE.EDU OR 800-999-0181 (TOLL-FREE).
continued on page 39
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Fre eman d ip loma  ceremony 
l a rges t  in  s ch o ol  h i s tor y 

O
ver the course of two pomp-and-circumstance-filled 

days, nearly 1,000 new graduates — hailing from 24 

countries and representing over a dozen different edu-

cational programs — received their diplomas from the 

A. B. Freeman School of Business, an all-time high.

“As I’ve told many alumni groups, Freeman is one of the fastest 

growing business schools in the country, but just as important is 

the fact that we’re growing in quality,” said Dean Ira Solomon. “It’s 

an honor to recognize these outstanding students as they join the 

distinguished ranks of Tulane University and Freeman School of 

Business alumni.”

Commencement 2016 officially kicked off on Friday, May 13, 

with the Freeman School’s Graduate Programs Diploma Ceremony 

in Devlin Fieldhouse on Tulane’s uptown campus. This year, the 

Freeman School awarded more than 500 graduate degrees to students 

completing degree requirements between June 2015 and May 2016. 

That number includes 207 Master of Finance degrees, 145 Master 

of Business Administration degrees, 106 Master of Accounting 

degrees, 31 Master of Management in Energy degrees, 28 Master of 

Management degrees, 10 Master of Global Management degrees and 

nine Doctor of Philosophy degrees.

Brenna Lynn Benson (MBA ’16) received the Marta and Peter 

Bordeaux Scholastic Achievement Award, presented to the graduate 

of the MBA program with the highest cumulative GPA, as well as the 

Roger L. Cornelius Award, which recognizes the graduating MBA 

student who exemplifies the highest standards of business scholarship 

and leadership.

In addition, Grace Elizabeth Cammack (MBA ’16) and Coleman 

Collier Russel (MME ’16) received the Tulane 34 Award, a presti-

gious university-wide recognition that honors Tulane graduates for 

exemplary leadership, service and academic excellence throughout 

their collegiate lives.

Following the ceremony, the Po Boys Brass Band led a traditional 

New Orleans second line out of Devlin Fieldhouse to the Lavin-

Bernick Center, where graduates, their families, guests, and Freeman 

faculty and staff joined a reception. The university’s annual Wave 

Goodbye celebration followed the reception.

On Saturday, May 14, the festivities continued as Freeman School 

student Carlos Wilson (BSM/MACCT ’16) took the stage at Tulane’s 

Unified Commencement Ceremony in the Mercedes-Benz Superdome 

to deliver this year’s student address.

Wilson, who will join PricewaterhouseCoopers in New York 

following graduation, urged his fellow graduates embarking on their 

careers to “trust the process.”

“You have been prepared,” Wilson said. “You have been shaped, 

molded and have persevered through years of trials and tribulations. 

You have made it this far today because you trusted the process from 

the moment you set foot on this campus. As you leave here today, just 

remember: You are ready and no matter where you are or where you 

are not, you are right where you need to be. Just trust the process.”

Following the unified ceremony, Dean Solomon presided over 

the 2016 Freeman School Undergraduate Diploma Ceremony, which 

recognized graduates of the rapidly growing Bachelor of Science 

in Management program. This year, the Freeman School awarded 

414 BSM degrees to students completing their degree requirements 

between June 2015 and May 2016. In addition, 82 students who 

expected to complete their degree requirements in the summer also 

participated in the ceremony.

Nushrah Naveed Malik (BSM ’16) received the BSM Scholastic 

Achievement Award, which recognizes the undergraduate student 

with the highest cumulative GPA, and Malik along with classmates 

Richard Donovan Carthon, Charles C. Cuccinello and Daniel Louis 

Lawrence received the Tulane 34 Award.

“To each of our graduates, I extend the heartfelt appreciation of 

the Freeman School, Tulane University and the city of New Orleans,” 

Dean Solomon concluded. “I wish you the very best in all of your 

personal endeavors. We look forward to following your careers and 

watching you as you contribute to building a better world.”

Freeman student Carlos Wilson (BSM/MACCT ’16) delivers the student 

address at Tulane University’s Unified Commencement Ceremony, which 

took place in the Mercedes-Benz Superdome on Saturday, May 14. 

Freeman School students await their graduation in the 

Mercedes-Benz Superdome. The business school awarded 

nearly 1,000 degrees this year, an all-time high. 

PAULA BURCH-CELENTANO
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Alum h op es  to  ma ke  U.S . Senate  h i s 
nex t  rema r ka b le  a ccompl i shment

W
INNING A SEAT in Congress is a steep challenge for any candidate, 
much less a political newcomer, but Derrick Edwards (BSM ’97, 
MACCT ’98), who recently announced his candidacy for Louisiana’s 
U.S. Senate seat, has been defying the odds his entire life.

In 1989, Edwards was paralyzed from the neck down after suffering a spinal cord 
injury during a high school football game. Despite spending six months in the hospi-
tal, including two months in intensive care, Edwards completed his senior year and 
graduated from high school on time with the rest of his class. He went on to earn a 

bachelor’s degree and a master’s 
degree in accounting from Tulane 
University as well as a law degree 
from Loyola University. For the 
past eight years, he’s worked 
as an attorney in New Orleans, 
handling contracts, insurance and personal injury cases.

“There’s no other candidate running for this seat that has both 
an accounting and law background,” Edwards says. “I think I have an 
advantage over other candidates from an educational standpoint as  
well as from the things that I have overcome in life. I want to help  
all Louisiana citizens succeed, much like myself, despite the over-
whelming obstacles that Louisiana and our country are dealing with.”

Edwards’ campaign platform includes improving education,  
reducing taxes on small businesses and the middle class, cutting 
wasteful government spending, and reforming health care, which 
includes care for veterans and people with disabilities.

“I want to put the decision-making power back in the hands of doc-
tors,” Edwards says, “not bureaucrats and not insurance companies.”

According to Edwards, insurers often deny requests for special 
equipment that disabled individuals need, such as wheelchairs, and the 
appeals process can take as much as two months.

“That’s unacceptable,” Edwards says. “I want to work with other 
senators to expedite the appeals process to 72 hours or less, because 
when it comes to medical decisions, people’s quality of health or even 
lives could be lost if you’re waiting 30 to 60 days for a decision.”

While he’s running as a Democrat, Edwards says his motivation  
has little to do with politics.

“As an attorney, I have the opportunity to make a profound 
difference in the lives of my clients, one client at a time,” he says. “As 
a U.S. Senator, I’ll have an opportunity to make a difference in the lives 
of millions of people in Louisiana and hundreds of millions of people 
across America. That’s the reason I’m running, because together we 
can and will make Louisiana a place everybody is proud to call home.”

U.S. Senate candidate Derrick Edwards, 

with “Today” show co-host Hoda Kotb, 

left, and his mother, Madeline Edwards, 

at Tulane University’s 2016 Unified 

Commencement Ceremony.  

“I have an advantage over other 

candidates from an educational 

standpoint as well as from the 

things that I have overcome in life.  

I want to help all Louisiana citizens 

succeed, much like myself, despite 

the overwhelming obstacles  

that Louisiana and our country  

are dealing with.”  

— Derrick Edwards 



IN  MEMORIAM
A. Elmer Massey Jr. (BBA ’32)
Arnold J. Bennett (BBA ’39)
Maurice V. Duvic (’40)
Ruth de la Gueronniere (BBA ’40)
Edwin B. Raskin (BBA ’40)
Gertrude Balkin Cohen (BBA ’42)
George H. Harpster (BBA ’42)
Edward C. Hingle Jr. (’43)
Janet Worrell Sommerville (BBA ’43)
Lawrence C. French (BBA ’45)
Collett E. Frost (BBA ’45)
Kent Stickney (BBA ’45)
Ronald J. Bannister (BBA ’46)
Charles W. Beamon (BBA ’46)
Ann Wood Barnes (BBA ’47)
William W. Goodell (BBA ’47)
Daniel T. Rawls Sr. (BBA ’47)
O. Douglas Schumann (BBA ’47)
Harwood I. Brown (E ’37, MBA ’48)
Leonard Carp (BBA ’48)
William A. Heine (BBA ’48)
George A. Hunt (BBA ’48)
Douglas P. Levey (BBA ’48)
Albert Mintz (BBA ’48)
Harris P. Pierson Jr. (BBA ’48, MBA ’51)
Lawrence J. Poillion (’48)
Norman J. Bergeron Jr. (BBA ’49)
Joseph Burez Jr. (BBA ’49)
Jack Dabdoub Jr. (E ’44, MBA ’49)
Coldwell Daniel III (BBA ’49)
James E. Fournet (BBA ’49)
Louis R. Garver (BBA ’49)
Ralph I. Katz (BBA ’49)
J. Hollis Lawrence (BBA ’49)
John D. Lelong (BBA ’49)
Norman W. McLeod (BBA ’49)
Raymond J. Pujol (BBA ’49)
Harold L. Riggs (BBA ’49)

Betty Martinez Thibodaux (BBA ’49)
Mary G. Ernst (BBA ’50)
Paul J. La Rocca (BBA ’50)
Carl C. Perry (BBA ’50)
Sidney L. Reynaud Jr. (BBA ’50)
Col. Rene A. Angus (BBA ’51)
Beauregard L. Bassich (’51)
Dr. Milton H. Cohen (BBA ’51, L ’53)
Abraham P. Friedman (BBA ’51, L ’56)
Alvin K. Halpern (BBA ’51)
Richard M. Mills Sr. (BBA ’51)
Ruth Baxter (BBA ’52)
Capt. Donald E. Carson (BBA ’52)
Lawrence H. Greenberg (BBA ’52)
James L. Dauzat (BBA ’53)
Ralph J. Christman Jr. (BBA ’54)
Rev. Richard C. Wells (BBA ’54)
Frank A. Aries (BBA ’55)
James M. Cain (BBA ’55, MBA ’59)
Craig J. Crovetto (BBA ’55)
Jerry E. Finger (’55)
Walter P. Harris Jr. (BBA ’55)
John E. Herman (BBA ’55)
L. Richard Howell (BBA ’55)
Andrew H. Orth Jr. (BBA ’56)
Edward M. Rubenstein (BBA ’56)
Richard P. Erichson Sr. (MBA ’57)
Donald Lord (’57)
Richard J. McGinity III (BBA ’57)
Robert E. Williams III (MBA ’57)
Albert G. Kroeper (BBA ’58)
Capt. Dean E. Webster (BBA ’58)
Walter J. Howat (’59)
W. Paul Hawley II (BBA ’60)
Robert N. Mateer (MBA ’60)
Cmdr. Alvin R. Timm (BBA ’60)
Mary Ann Fulton (’61)
Stephen A. Schmedtje Jr. (BBA ’61)
J. Clarence Hirsch Jr. (’63)
Ronald G. Thornton (BBA ’63)

Chrisman B. Jackson (’64)
Kenneth R. Burns (BBA ’66, MBA ’74)
Dennis F. Schill (MBA ’67, G ’70, G ’75)
James R. Sweeney (MBA ’71)
Robert M. Powers (MBA ’72)
Dennis E. Seereiter (MBA ’73)
Joseph A. Gabriele (MBA ’74)
Louis K. Rothbard (MBA ’74)
Patrick R. Mooney (MBA ’75)
Robert J. Freimark (MBA ’76)
Abel A. Lopez-Llorens (MBA ’78)
Elizabeth Williams Kohlmann (N ’78, MBA ’80)
Roger A. Holeman (MBA ’81)
Fern M. Mignon (MBA ’81)
Frederick C. Westphal (A&S ’77, MBA ’82)
Frank Agnew (MBA ’84)
Peter G. Flagg II (BSM ’84)
Brian D. Kolowich (A&S ’77, ’85)
Patricia Ford Hall (’86)
Suzanne Nicole Haenel (BSM ’89)
Thomas Branson (MBA ’90)
Dan Rosenbluth (BSM ’91)
John C. Sheptor (MBA ’91)
Therese Summers Curtis (MBA ’92)
Judy P. Melton (L ’86, MBA ’92)
William D. Pananos (MBA ’95)
Dr. George R. Smith (MBA ’95)
Jason C. Woodbury (BSM ’98)
JaJuan L. Dawson (BSM ’99)
Nicole D.X. Osborne (BSM ’00)
Robert J. Lindell (BSM ’01)
Henry H. St. Paul Jr. (E ’46, MBA ’08)
Gilbert W. Lowerre Jr. (BSM ’10)
Thomas B. Rolfes (’11)
Cameron B. Greenhill (BSM ’13)
Nicholas M. Newsome (BSM ’14)
Harris Elledge (’16)
Emil C. Garner (’19)
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Brandon Iglesias  
(MBA ’11, MFIN ’11)  
is founder of Reactwell, 

which recently estab-

lished a new office on 

the West Coast. 

Reactwell was recently 

awarded a patent for a technology to 

convert wet air and solar photons into  

a specialty chemical using a single-step 

process. The company plans to use the 

technology to participate in carbon offset 

and credit markets.

 

David Pruner (MFIN ’16) 
has joined executive 

search and leadership 

consulting firm Heidrick 

& Struggles as a partner 

in its Houston office. Pruner will provide 

expertise in oil, gas and power as part of 

the firm’s Industrial Practice. Prior to 

joining the company, Pruner served as a 

senior vice president at Wood Mackenzie, 

a global research and strategic advisory 

firm specializing in the energy, chemicals, 

metals and mining industries.
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RESEARCH

IN THE NEWS

FROM THE DEAN

WITH ALUMNI

Tur ning  an  idea  in to  rea l i t y

W
HEN DAVID HEIKKINEN (MBA ’98) retired from energy investment bank Tudor, 

Pickering, Holt & Co. in 2012, he wasn’t quite ready to sail off into the sunset.

Heikkinen had devoted nearly 20 years of his life to energy, starting out as an engineer with 

Shell and later serving as an analyst and director at Capital One Southcoast, Pickering Energy 

Partners and its successor, Tudor Pickering. Along the way, he’d also become one of the energy sector’s most 

respected analysts. As Heikkinen began to mull the next step in his career, he called together a few old friends — 

including former colleagues Jason Adler (MBA ’01) and Marshall Carver (MBA ’01) — to talk 

about potential opportunities in energy. 

“No other firm was focused solely on energy equity research as the primary business 

driver,” Heikkinen recalls. “There were a lot of money management, corporate finance, 

investment bank, corporate-access-based firms, but we just thought we could build a  

competitive business around the best energy research on the street.”

And build it they did. Less than six months later — in December 2012 — Heikkinen, 

Adler and Carver founded Heikkinen Energy Advisors, a boutique investment firm dedicated 

exclusively to energy research. Based in Houston and with offices in New Orleans, Dallas, and 

Boulder, Colorado, the firm covers 70 companies, focusing on upstream oil and gas producers, 

offshore drilling contractors and oilfield services companies, and MLPs.

“The biggest difference between us and every other boutique investment bank is our 

business is centered solely on doing good fundamental research,” Heikkinen says. “We do not 

have bankers and therefore don’t chase investment banking or advisory work. The core of the 

business is helping institutional investors make good investments in energy.

“Once your business model relies on banking transactions, it’s hard not to just pursue 

transactions as opposed to focusing on making good investments,” he adds. “Eliminating 

friction in the research process is a subtle but critical difference in how we think and work.”

The firm has grown rapidly since its launch, tripling the number of companies it follows 

and growing its revenues each year, but one thing that has remained constant is the company’s 

deep Tulane roots. Twelve of the firm’s 27 employees are graduates of the Freeman School and 

most, not coincidentally, are veterans of Burkenroad Reports.

“Burkenroad Reports is the closest thing to doing real equity research that I’ve seen from 

any school,” Heikkinen says. “We’ve hired people from a lot of business schools, but I think 

the program and the methodology is perfect for priming students for equity research jobs.”

While interest in energy stocks has waned in the last year due to low oil prices, Heikkinen says those low 

prices have had another effect: They’ve led investors who are interested in energy to recognize the importance  

of high-quality, unbiased research. That’s something he’s proud to offer.

“Everything in the world, from Heikkinen Energy to the iPhone, started as a thought in someone’s head,” 

Heikkinen says. “We have the right people in the right places and we use technology aggressively to enable a 

small group of people to do more together than they could have done individually. We’re not afraid to do things 

differently, and we actually want to. That’s how we converted the original 2012 thought into our reality and  

what enables us be successful.”

“Once your business  

model relies on banking 

transactions, it’s hard not 

to just pursue transactions 

as opposed to focusing on 

making good investments.”  

— David Heikkinen

my br i l l iant  career





Goldring/Woldenberg Hall I
Tulane University
New Orleans, Louisiana 70118-5669
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Sep tem b er  2016
SEPT. 23
Tulane Family Business Forum,
Lavin-Bernick Center, Tulane University

SEPT. 30
Tulane Houston Alumni Fair,
1700 West Loop South, Houston

New Orleans Executive MBA Breakfast 
Information Session,
Goldring/Woldenberg Hall II 

Oc tob er  2016
OCT. 1
Tulane Houston Breakfast Info Session,
1700 West Loop South, Houston

OCT. 12
New Orleans Executive MBA Webinar

OCT. 14
Tulane Takeover: New York 2016,
Time Warner Center, New York
Visit http://www.tulanetakeover.com  
for more info and to register.

OCT. 19
Tulane Houston Webinar

OCT. 28–30
Homecoming/Reunion/Family Weekend,
Tulane University

OCT. 28
Family Weekend Focused Networking, 
Lavin-Bernick Center, Tulane University
Visit http://www.tulanetakeover.com  
for more info and to register.

OCT. 29
Tulane Houston Breakfast Info Session 
and Hands-On Workshop,
1700 West Loop South, Houston

Novemb er  2016
NOV. 9
New Orleans Executive MBA Webinar

NOV. 18
Tulane Family Business Forum,
Lavin-Bernick Center, Tulane University

NOV. 19
Tulane Houston Breakfast Info Session 
and Hands-On Workshop,
1700 West Loop South, Houston

NOV. 30
Tulane Houston Webinar

Januar y  2017
JAN. 27
Tulane Family Business Forum,
Lavin-Bernick Center, Tulane University

March  2017
MARCH 31
Tulane Family Business Forum,
Lavin-Bernick Center, Tulane University

Apr i l  2017
APRIL 20
Tulane Business Model Competition,
Goldring/Woldenberg Hall II

Albert Lepage Center for 
Entrepreneurship and Innovation 
Awards Gala,
Audubon Tea Room, New Orleans

APRIL 28
Burkenroad Reports Investment 
Conference,
Sheraton Hotel, New Orleans

May 2017
MAY 20
Tulane University Unified 
Commencement Ceremony,
Mercedes-Benz Superdome,  
New Orleans

MAY 26
Tulane Family Business Forum,
Lavin-Bernick Center, Tulane University

To register for New Orleans EMBA 
events, visit http://freeman.tulane.edu 
/infosessions-noemba. To register for 
Tulane in Houston events, visit http: 
//freeman.tulane.edu/houston-info. 

For more information on Freeman events, 
visit http://freeman.tulane.edu/events 
or email freeman.info@tulane.edu.
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